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ABSTRACT

The objective of the study was to present results of the analysis of
syntactic linear relations of the main and modifying elements in headlines of
advertising campaigns via e- mail of Siam Commercial Bank. Data were collected
using nonprobability sampling method in the category of purposive sampling.
Tables were used as research instruments to collect data which were headlines
of advertising campaigns via e-mail of Siam Commercial Bank and to record
headlines of e-mails received from Siam Commercial Bank [email] SCB campaign
(scbcampaign@scb.co.th) from July 2017 to December 2019 totaling 46 headings.
The syntactic linear relations found in this study were classified into three types:
the main element with one modifying element, the main element with two
modifying elements, and the main element with three elements. The most
frequently found type was the main element with one modifying element,
followed by the main element with two modifying elements, and the main
element with three modifying elements. The results correspond to principles of
advertising in that headlines of advertisements should be short, concise and
convey quick communication. Fewer numbers of relations between the main and
modifying elements in messages can result in more convenience and less time
for receivers to interpret meanings than messages with more of such elements.
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