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Abstract

This research aims to study the level of opinions about factors that affect awareness of privacy on
TikTok media in early childhood, and to study factors that affect awareness of privacy on TikTok
in early childhood. The sample group used in the research was 423 parents of early childhood
children between the ages of 0—6 years in Bangkok using a questionnaire. By using a questionnaire.
Data were analyzed by frequency, percentage, mean, standard deviation and multiple regression
analysis. The finding of the study are as follows: 1) the majority are female, aged 21-30 years old,
employed in private company with monthly family income of 30,001 - 45,000 baht. 2) Various
factors including psychological, situational, privacy and security as well as awareness and
protection of personal information collectively contribute to the high level of awareness among
parents and 3) Factors affecting awareness of privacy care on TikTok media in the same direction
include psychological factor, situational factor and privacy and security factor. They can jointly
predict awareness of privacy care on TikTok media in early childhood, with a total of 25.7 percent.
Therefore, the equation for predicting the analysis of awareness of privacy care on TikTok media
in early childhood is 1.800 + 0.107 (X2) + 0.099 (X3) + 0.332 (Xa4).
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Usgynslun1sidensall e funaseaserlddrunaunasesveainuguienfiongsening 0-6

Y q
14

T#aide Tiktok Tuwniiufingammamiuas

nausogdlumsidenssdl Ao funasesiedlisiunaunasesaadnuguisiionyseming 0-6 T
fldarude Tiktok Turniiufingaunmusuas Tnsfuavuianugasduanunguiegansdlingy
$17uUTEYINTV9 Yamane (1973) imnudosiufosay 95 uazanuaanindouiesas 5 lvun
F0819%1WIU 423 AU 19 N138uAI9E13 (Sampling) azandunisinserduaiuiiazidu (Probability
sampling) 1¥38nsduuuungy (Cluster Sampling) Fsfiansanuusmununasosiingutwaneendeer
n1seuuukuUlidn1sfiwes (Non-Parametric Inference) Wuniseuuudoyavindisgnsliaiune

anwazraszrnsiunsainteuluvseteyanldliaenndesiuniseusuwuunsilines
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vr3aellaniylun1sIve

n1ssusindeyaidusuuasuniuseulall (Online Survey) FaHIUNITNAABUAIINTDIIUA Y

€

NSAA 3 YU wagIdevimsiwnArsiiataennaed (10C) sninademauiuaManyEaL

9 9

e e

noUseaAveudde lneldgnsnisA1uin (Phetcharot & Chamniprasat, 2019) wuia laein 10C
521919 0.67 - 1.00 wazAauLdesiu (Reliability) YUUABUNNIRTUWINGY 0.96 Tnguuuaeuny
wuseanidu 3 d1u Ao neudl 1 AMaudnnsesdmounuuasuny neudl 2 feyavialuveagnoy
wuuasuna Wufauussinmidennau (Multiple-Choice Question) aeuil 3 Feyaiiafuiladeiidma
sonunszuiindionisquanaudiud vude TikTok ludinugude éun anus arandila waznis
UftRveunasaslunisquanuludiudmeninUguds Ussnoulume 6 vunn de Jadeniaday
Uademadaiven Yadennsaniunisal anududwiuazanudaends Jadurnunsentinienisgua
aududiud wagngAnssuvesiunaseslunmsguaniundudiumveasinuguiouude Tiktok dnwas
Formanudunuuunnsidiuuszanaen (Rating Scale) 5 s¥du (Likert, 1967) wazldnisuvanarade
Fesunsaatal 0.8 (Srisa-ard, 2013)

msiusrusudoya

s ildisnsmusndeyauuuasuniueaulayl (Online Survey) TnegAinunagduiunis
wpunsuuuanunueaulatliuninguiegnshutesmaning « 1wy uleduarAedsenoeulat uvenaini
HAnwagddunsussnduiusnsinyriutemieding q Weldyvufunasesierdlisiuaunases
voufnugufefidenyszning 0-6 U Alda1ude Tikok lutumituiilinounuuasuniu Tnegnay
LuUAsUn AN ULuUasunmeeuladldfaumdouiiuiay fufoumwiou dafnurazla
wuuapunuideldsusiuaudeyaifisane sl fAnvidndumnsasouaugniesasanuindode
yostogaannsneunuuasuny lnsnisnsisaeunnudaauresdemautaziesuieyseney ilels
uilaigmevuuuasuanndladiniuiazineuagagndas (Nunnally, 1978) uenannidesniiunis
TvEsUAIgNFsesteyaTInnsnouLuasunmilaenslflusunsudSagUmeaRRionsIaey
ANURAUNAYRIURYA

A153LASIZVToUA

u

(%
a

menseiteyalumsidoadsd Usznoude 1) mydieneiiiemAaiitiugiuresndusiogg
dheadidanssan 1iun dnanud afosar sden uazulana 2) MenTeiiiloneaeuauufsiu
Rerfuanuduiudszrisduusin 4 lngldadfdeoyum liun mslnnevaunsannosnmanuuy
Hudumen (Stepwise multiple regression analysis) iienaaauAMuFURUSTEMIF TS ase anes-

AUAMUTIY TRENITUINANTENUVDILARL AU TDATEABAILUTHY
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NaN15338

nan153de Usngeail

dud 1 %’auﬁaﬁ'ﬂﬂmaaﬂzﬁmﬁaaﬂw wud drulvaidudumandgs sauau 387 au Anduiesay
91.5 ogluraeeny 21 - 30 Y unflan S1uau 315 au Andu eway 74.5 Tordwwiinauuinionvuy
wnian $1ua 265 Au Andu Souas 62.6 warilseldueansouniadaiiou Raud 30,001 - 45,000
vmnniiga $1u 216 au Anlu Jovay 51.1

dudl 2 nansieTeisEsuANLANTuAsR U deTidmarenunseriinfrenisquandy
daud vude TikTok luiinuguisvesiunases nui1 amsaufianudaiiuegluszduuniign o
farsansesunui Jadeneday Jadenedninen Yadennsaniunisel wasdadoaududiud
uazAuUasnsts fnnudAndiueglusysuinnianwilouiunniauys

gl 3 HansmageUANNA Y

mﬁLﬂ'i’wﬁaumiﬂmaﬂwn@mLLUULﬁu%umau (Stepwise multiple regression analysis) 1ag
fdeldvnsienginudennandesiulunisiinsginisanneswanuuutuney eveaaeuiigh
wUsdaszusazidondudaseiu sxdeslufimnuduiusfuesuinauivlvauindymaigeni
Multicollinearity nsnsaseUTerusiagldAaan Tolerance wagen Variance Inflation Factor (VIF)
\usdmegeu dmanudn A1 Tolerance wosiudsianlndgud fe f1nin 0.05 wanainindgym
Multicollinearity kagd11nWUI1A1 Variance Inflation Factor (VIF) iA1810071 10 WaAII15EAY
AnNduiusvesmwlsdasyluaunsiiangvinisannesiuunvaaiintdym Multicollinearity 99013
RTIVHDUANUFUNUSTENINIUUTBATENUTT A1 Tolerance wagmn Variance Inflation Factor (VIF) §l

NanIn1s19ee U
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1919 1

Han s InTIsithseiiawananunseningaenisguanuiuaauds uude TikTok ludnigue

Unstandardized Standardized t Sig. Collinearity
Variable

coefficients coefficients statistics

B SE Beta Tolerance  VIF
AT (constant) 1.800  0.249 7.240  0.000*
Uaden1edanu (x,) 0.073  0.046 0.077 1.605 0.109 0.769 1.301
Uadema@minen (x,) 0107 0.045 0.116 2366 0.018* 0.729 1.371
Uaduyeaniunisal - 0.099  0.043 0.107 2278  0.023* 0.798 1.253
(X3)
Jadwanududiuda 0332 0.043 0.369 7.776  0.000* 0.780 1.282

warAUUaanny (x,)

R = 0.514 SEest = 0.193 F = 37.533
R? = 0.264 Adjusted R? = 0.257 Sig. of F = 0.000*

11519 1 wudn Yedeiidenasienunszuiinirenisquanimidudiudn vude TikTok Tuidn
Ugude loun Jademedninen (x2) Yadevnsaniunisal (x3) waztadeanududiuduazanulaonsie
(xa) FBvEnaserumszmingronisquaradudiuss ude TikTok luiinuguis egnsfidodfama
afAsziu 0.05 Ineifunaidaun

definnsanluseanden wuin dademnududuiuazanuvasnsvdsuaseanunsymiinise
nsquanandudius vude TikTok ludinUsuiesniian Tnefidnduuszavdnisanney winfu 0.332

s93a1ulann Ya38n1939Inen (x2) fAduUseansnisannss windu 0.107 wazdadenisaniunisal

1w a £ o

(x3) fAduuszavonisannsy tesdian fe 0.099 muawiu lnelunadauin
fatuaznuINdIkUsdaseNaunsatluldnensalla Ae Auusdasetadeniedninen (x,) U9
'3 [y <@ 1 LY} [y} YA o =2 Y o 1 [ a q‘ L
NEDIUNTN (x,) wavladeanududiuiuavanudasnds (x,) Wnedidedalainmduussansvesin
"3meﬁmL%SULﬂuaMﬂﬂiﬂﬂﬁmezﬁmmmwﬁﬂi%qQ’Uﬂmaﬂumi@juammLﬁudauﬁaﬁuauﬁﬂ
Uguipuudeloeaiiii Tiktok fadl

Y1 = 1.800 + 0.107 (Xy) + 0.099 (X3) + 0.332 (X,)
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Rights Protection Center (2022) filfiszy3n 1ine fiavsiduvenues Javsdiuyananiingnuiasuses
wagundasduaseaduieiudlug dulunisinewdagyiddainesdesiugnisewmnluanugua ads
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