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ABSTRACT

The research objectives are; 1. to study different demographic characteristics, including age,
occupation, and average monthly income and the behaviours of the vegetarian and vegan diet, which
are different, such as buying frequency, applications that purchase ,and important reasons to buy,
2.to study different demographic characteristics, including age, occupation, and average monthly
income and the decision to consume vegetarian and vegan foods that are sold online as a whole and
3. To study the behaviour of the vegetarian and vegan diet, which are different, including buying
frequency, applications that purchase, and important reasons to buy and the decision to consume
vegetarian and vegan foods that are sold online as a whole. In which the sample studied is the people
who consume vegan and vegetarian food sold through online channels, 400 samples using purposive
sampling methods. Data were analysed by using the SPSS program. The statistics used were frequency,
percentage, mean, chi-square test and (One-way ANOVA) F-test

The results of the study show that The demographic characteristics which are different are age,
occupation, and average monthly income, and the behaviours of the vegetarian and vegan diet, which
are different, which are buying frequency, applications that purchase, and important reasons to buy
differences were statistically significant at the level of 0.05. And also found that demographic
characteristics are different, including age, occupation, and average monthly income with the decision
to consume vegan and vegetarian food sold through online channels as a whole were significantly
significant at the level of 0.05. Also, it is found that vegetarian and vegan dietary behaviours are
different, which are buying frequency, applications that purchase , and important reasons to buy and
making vegetarian and vegan dietary decisions that are sold through online channels as a whole with

statistical significance at the level of 0.05.

Keywords: Consumption behavior, Decision factors, Vegan food, Vegetarian food, Available online
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