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Abstract

The objectives of this research were 1. to study service quality, satisfaction, trust and customers
revisit in the restaurant business, and 2. to study the causal relationship of service quality satisfaction
and trust on customers revisit are in the restaurant business in Uttaradit. This study is quantitative research.
The sample group consisted of 400 customers of restaurant in Uttaradit. Research tool was questionnaire.
Data were analyzed using descriptive statistics, including percentage average and standard deviation, and
inferential statistics using structural equations of the AMOS technique

The result of this study majority of restaurant customer are female, the ages between 20-30 years.
Most of them are revealed that employees of private companies with monthly incomes between
10,001-30,000 baht. Most customers place their satisfaction the highest, followed by trust revisit and
service quality.

The results of the structural equation analysis showed that service quality has a direct influence
on satisfaction and trust, with a path coefficient .89 and .69, respectively. Also, trust has an influence on
customer revisit, with or the path coefficient of .54. However, Satisfaction and services quality have not
influence with a path coefficient .18 and .17, respectively. The customer revisit model was consistent
with empirical data. Goodness of fit measures were found to be X* = 23.712, X’/df = 1.98, P = 1.24,
RMSEA = .017, GFI = .98, CFl = .99

Keywords : Service Quality, Satisfaction, Trust, Revisit, Restaurant Business
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3.3 nsTvusnmsseaudensaaraiela 0.9468
3.4 M3l ingAuisinanmn 0.9208
3.5 SIANANMRFUNE 0.4157
3.6 avusiiladermudedndlumsdiiugsiavesiu - 09168
4. msnduanldusnnsen 0.943  0.891 0.970
4.1 iusznduanlduinsvesiusnadednilona 0.925
4.2 yufamagnituseduuasdesnsndusnliineg  0.916
4.3 ‘vi’m%ET&ﬂé’umﬁﬁmiaﬂﬂ%ﬁqLLﬁdﬁﬂﬂ’]%g_jﬂ
JumuamziATgia oot
4.4 ‘vhu%LLusﬁﬂQﬁuiﬁmwi%U%ﬂWi 0.914
4.5 vinudAninandugniuszdivesiu 0.911
4.6 vnufleuselaesndunldusnssnadiduaunan 0.911

INENTNN 1 FMUTURIMNINAMAINUINIT Fadudsdunaladdidieingd 0.5 As 1.1 wilnauvessu

AU LTeNe ALUTWHILINANUTRINDL TeiwUsEunmlaniA1n1N3N0.5 Ap 2.6 AufisnelaseussaInIa

wazan wwInge AulsurnInaUliiowsla FeinUsdunalaniA1fingdn0.5 fe 3.5 SIANANWIAEANNE

IngfianziIdelavinnsdneanty daunwsiumiuusussdnuiu 4 mnanuhmanuidetie (CR) dAnunnn

0.500 (Fornell & Larker, 1982, pp.440-453) wazaamuiuwlsiiainliiade (AVE) fidwinnin 0.9 Fadu

AmiinesAUsEneaufidianunnii 0.500 FaduAfiiinnuwsngan (Hair et al, 2006, p.80) dA1A2u

Undedeldnyauuaziianufiewmsesun (Discriminate Validity) (Hair et al., 2006, p.80)
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Afiunmaiudoyasueng 91uau 28 wi ludmis
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e ol

1. pudnuzveanguiiagns lngldadnngsann
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2. afifewsy WiensiaAe UM NABARRBSTULUY
AudNTuS Feamnannguiilddnuiiudeya
Welsednd mulaeaaunislaseade (Structural
Equation Model : SEM)
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20-30 U dnilvgiusznevednniinaw/gnineuium
wnvu lnedisnelaseLfausening 10,001-30,000 Um

2. gnAmgunliusmsiemsiinnuddyiv
yntadelusyiuann Tnefimindesn (X=4.07/5D.=.73)
Bedsunnannlumiossal anflvia Ay
muliiedola (X=4.17/5.0.-.68) Amnufimelase
M3U3N15 (X=4.16/5.D.=.70) 5¥AUNIA @IUNITNHU
uilfuU3nsdn (X=3.99/5.0.=81) uazamn sl
U313 (X=3.98/5.D.=.76) seaulunany

3. HANTSANYIANUEUNUSTE NN VBN
wms auitawelastenisuinis wasarailiioidele
ﬁﬁsiamsﬂé“umwi%u'%misdgwmgﬂﬁﬁma'rvm? WU
Aun I MsTinnuduiusfunafenelaunniia
Tnefidudseavidumaniiu 089 sesaunfo Anunm
u3nsiiauduius fuaulfiiedela Tneidl
Fulssavisdumarhiu 69 amlliiedelafianny
Fuitusiuenudslaldusns Tneiidudsyansidums
Wi .54 waganuienelalifiauduiusiunisnau
wldEMsen Tneflduusyansidumariniu 18 du
amuuEmslianudiusiunenduantduinisd
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Tnefidszavisdumarintu 017

4. HaMTAATIEIANUELNUSMYENNISATIEI
nwud WmaiinnuaenndesiuteyaeUsyandegdly
LNOUR ANEDR LAaLARS (X2 Winfu 233.712 9RT1EIU
ImInansiu Degree of Freedom (X/df) wihiu
1.98mananaaau (p-Value) WAy 1.24 Manan1sin
SEAUAMNNBNNAU (GFI) WA .98 AeRiAN1TInAINL
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ﬂmﬂmé@u‘umf?ﬁLLUUiu’EU‘UENi’]ﬂmLagﬁJﬁﬂﬁﬂﬁ@ﬂ‘UﬁN
pupaaLdeulaeUszaas (RMSEA) whiu 017
Faenaninauadulumunasiiiuayinlisuuy
1psTllraaenadomnaundudafuaziu (Model Fit)
fusuuunangufiiivualilussfuilvensule
(Byrne, 2010, pp. 236-258) Fan Wi 2

ehi-aguares 333 712, chi-squarssdi= 1 681, di= 118 . p= 1 240,
GFi= 881, CFi= 905, RMR= 022, RMBEA= 017

29 2 JmaduNSiASIEs19URINSNaULNLTUS NS
TIVDIGNA

M19199 2 BnSwavesdiuUinyyade
(Antecedents) ilnasaLUs01u (Dependent
Variable)

suUsm1y (Dependent Variable

fudsnylady (Antecedents)  R? dndwa (Effect) . V¥ 4. N1TNAULN
anuienely mullidewels ., .
19u3n1s9n

DE (8n3Wan19ns4) 89 69 17

AMNTNUINNS IE (Bvizwan1eden) .00 00 53

TE (Bv5wasiy) .89 69 70
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79  DE (8n3nan19msa) N/A N/A 18

AMAanela IE (Bnswan1aoau) N/A N/A .00
TE@ENasW) N/A N/A .18
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a a o w aa

R T-Stat 21.96 uanadauuRg uitded Ay neanfuniisedu 0.05

T-Stat >2.57 wansnauuRguivudfyveadauniisseau 0.01
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