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Abstract

This research aimed to explore the theory of consumer protection in relation to dietary
supplements advertised online. It analyzed the legal mechanisms available to protect
consumers from such advertising and sought solutions to the legal challenges involved. The
findings revealed that while society has advanced in terms of online advertising for dietary
supplements, current laws are outdated and lack comprehensiveness. This situation enables
manufacturers and distributors to exploit loopholes, leading to exaggerated claims and
misleading promotions. Moreover, state supervision of agencies tasked with consumer
protection is inadequate due to a lack of knowledge and skills concerning various products.
Therefore, it is recommended that the Consumer Protection Act of 1979 and the Food Act of
1979 be amended to address these gaps and update the laws. It is crucial to introduce stricter
penalties for manufacturers and distributors who violate these regulations, particularly in
relation to fraudulent or illegal online advertising. Additionally, there should be a dedicated
agency with expertise in dietary supplements to oversee product regulation, improve laws on

e-commerce, prevent online fraud, and safeguard personal information.
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