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Abstract

This study aims to analyze the impact of the content marketing matrix used by
Facebook fan pages on consumers' intentions and purchase decisions for Aromatic Young
Coconut and related products. The focus is on four types of content marketing matrix: (1)
Entertain content, (2) inspire content, (3) Educate content, and (4) Convince content. A
quantitative research method was employed, using an online questionnaire to collect data from
a sample of 400 individuals who follow Facebook fan pages and have previously purchased
aromatic coconuts and related products. Convenience sampling was used. Data were analyzed
using Confirmatory Factor Analysis (CFA) and Path Analysis. The results of the study revealed
that all four types of content marketing matrix had a positive impact on purchase intention and
purchase decision. In particular, Convince content and Educate content had the strongest
impact on purchase intention. Additionally, purchase intention was found to have a direct
effect on purchase decision. These findings provide useful insights for entrepreneurs in
developing effective digital marketing strategies by selecting content that aligns with their
target audience.
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CMCHM

(Content Marketing
Communication
Matrix)

Chi-square = 160.031 ,df = 140, p=.118, CMIN/DF =1.143, RMSEA = .019,
CFl = 897, GFIl = 883 AGFI = 940, EMR = 014

6 13
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