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Abstract

This research aimed to 1) study the causes and business environment that affect the
increase in sales of plastic pellets, 2) examine customer satisfaction in purchasing plastic
pellets, and 3) determine strategies to enhance sales of plastic pellets. The sample group consists
of 100 customers who purchase plastic pellets from Plastic Plus Co., Ltd. The instruments used
for data collection are questionnaires and in-depth interviews, with data analysis utilizing
descriptive statistics and content analysis. The findings reveal that 1) a significant cause is that
Plastic Plus Co., Ltd. does not engage in proactive marketing and lacks direct sales; the
company primarily receives orders from its existing customer base, customers who are referred
by others, and plastic pellet distributors. 2) Customer satisfaction in purchasing plastic pellets
from the company is based on good relationships and fast service, including after-sales support
if customers wish to exchange products, along with favorable payment terms that the company
offers with friendliness and understanding. 3) Strategies for increasing sales of plastic pellets
include: (1) raising awareness of Plastic Plus Co., Ltd.’s plastic pellet products, (2) building
strong relationships with plastic pellet distributors to enhance confidence and developing
promotional campaigns, and (3) organizing special discounts for existing customers in cases of
payment.
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