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Abstract

This research aimed to 1) study the demographic factors that influence employee
engagement in real estate businesses, and 2) examine the motivational factors that affect
employee engagement in organizations within the real estate sector in Bangkok. It is a
descriptive research study that collected data via a questionnaire from employees at the top 10
registered real estate businesses listed on the Stock Exchange of Thailand, using purposive
sampling to obtain a sample of 400 individuals. The statistical analyses employed include
descriptive statistics such as frequency, percentage, mean, and standard deviation, as well as
inferential statistics, including one-way analysis of variance (ANOVA) and multiple regression
analysis. The research findings indicate that personal characteristics influencing employee
engagement in real estate organizations include education level, which has a statistically
significant effect. In contrast, gender, age, marital status, and length of employment do not
significantly impact employee engagement. Regarding motivational factors affecting employee
engagement, hygiene factors and the work environment had a statistically significant influence
on employee attachment to the organization at the 0.05 level, whereas motivational factors did
not affect engagement in this context. These findings suggest that organizations should
prioritize creating job security, fair policies, and a positive work environment to retain their
employees.
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