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Abstract

The research objectives were: 1) To develop the
sponge cake by using toddy palm 2) To study the
customer feedback to marketing factors affecting the
Toddy palm sponge cake. The Sampling were 100
customers who used the service at | love sweet
shop of Long Beach Hotel, Cha-am, Phetchaburi
Province. The research instrument was questionnaire.
The Statistics used for data analysis were frequency,
percentage, mean, standard deviation, T-Test and
One-Way ANOVA.

The results of this research found that the
opinion of customers to Toddy Palm Sponge

cake were at a high level with the average

(X = 3.80) when considering each factor, it
was product factor at highest. The customers
can get the information on label, followed
by the ingredient of Cake. Then the opinions
of customer in Marketing factors, followed by
marketing  promotion, and followed by

(promotion), Place and price factor are given.
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