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Abstract

This article aims to present the factors that
influence driving the retail business. Therefore
the euidelines and factors that affect or
influence the operation Retail business both
traditional retail business models and modemn
retail business. By creating knowledge from
experience and references to articles and
research. Makes it possible to add value and
create profits for the retail business Reflects the
current situation with economic and social
conditions. as well as the survival of the retail
business in the future. Because the retail
business is a part of the lives of many people
or consumers. These are the factors that
influence driving the current retail business.
Divided into 5 factors 1) communication
2) technology , 3) environment and society ,

4) competition and 5) consumer behavior.
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