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Abstract

This research aimed to 1) analyze demographic
factors influencing bakery purchasing decision - making
behavior in Bangkok and 2) analyze marketing
mix factors influencing bakery purchasing
decision - making behavior in Bangkok. A questionnaire
was used to collect data from 400 consumers
residing in Bangkok. Statistics used for data analysis
included percentages, frequencies, means, standard
deviations, one-way ANOVA and Chi- square tests.
The results revealed that demographic factors,
including gender, age, education level, occupation
and average monthly income, had no significant
effect on bakery purchasing decision - making
behavior in Bangkok. Marketing mix factors, including
product, price, distribution channel and promotion,
were significantly associated with bakery purchasing
decision - making behavior in Bangkok at a statistical

significance level of 0.05.
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