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The causal factors influencing cultural tourism service marketing
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Abstract

The purposes of this research were to study the causal factors influencing cultural
tourism service marketing strategy in the lower central region and to present the cultural
tourism service marketing strategy in the lower central region. The population was the
people who travelled to the cultural tourism in the lower central region; the sampling was
400. The research instrument was the questionnaires. The statistics used for the data
analysis were percentage, mean, standard deviation and checking the consistency of the
model according to the hypothesis for comparing with empirical data using AMOS version
21.

The findings revealed that the model based on hypothesis developed in accordance
with empirical data measured from statistical values % was CMIN = 205.724 D.F.=153. The
ratio between the statistics X2 and CMIN/DF values =1.3446 GFl = 0.937 can be modified

at AGFl = 0.902; error tolerance index between the model based on hypothesis and
empirical data were RMR = 0.012, RMSEA = 0.043 with statistics according to all criteria.
The causal factors influencing cultural tourism service marketing strategy in the
lower central region were the participation factor of cultural tourism which had the direct
and indirect influences; maximum influence = 0.50, the image factor of cultural tourism =
0.49 and the least cultural tourism service marketing strategy factor = -0.075. Although the
cultural tourism service marketing strategy factor will have the least direct influence
coefficient, it has the indirect influence through the image factor of cultural tourism; the
overall influence = 0.83. Besides, it transmitted through the participation factor of cultural

tourism was at 0.50, respectively.

Keywords: Service Marketing Strategy, Image of Cultural Tourism, Participation of the

Tourists and Community
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YOIAIINABAARDINUTENINT oA uLAaz Yo uTngUsEasA (Index of Item Objective
Congruence #3o 100) Fsuvvasunuiililunisideadaiiie 10C wnnd 50 ynde wazdide
Ievinisnsmenamidosiu (Reliability) vesuvuasunulngthuuuaeunuinunsnsaaey
ALieensadaiiont (validity) wdrlunaassld (Try-out) fudnviesiiteralnedilaile
ndufegs §1uu 30 Au whihdeyaiiiususulilumauainvesaiesdielagidnism
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Ansgideyanunuafaeauar (Best. 1970 : 190) FuflswaziBondsiie fdmimeglusedy
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whiueamdasy uandd1 Mwuuinnuaeandesiuteyalielsedng (wednwal 35vde, 2542
Diamantopoulos and Siguaw, 2000) wiafiansanainen X 2/df Semsiidiiesndt 2.00 ie
VeI X2 /df Gamsiiandesndn 5.00 (Diamantopoulos and Siguaw, 2000)
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