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Abstract

This research was a quantitative research aims 1) To study the students’ online learning behavior using
cinema and online social media production technology: Thai MOOC Acting and Directing Course. 2) To study
learning behavior of students towards online classes through cinema and online social media production
technology: Thai MOOC Acting and Directing Course by utilizing the questionnaire as a tool to gather all
information provided by 250 students for relevant research.

The results appeared that the learning behavior of students, between the ages of 18-24 years, there were
more female students than male students who have accessed online classes to study the above-mentioned

course.

Keywords: Learning Behavior Online Classes Cinema, Online Social Media Production Technology.
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