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Abstract

The objectives of this research were to 1) study the knowledge management
of customers of natural cosmetic practitioners in the northern region 2) measure the
relationship among existing knowledge source, the level of knowledge dependence
that will lead to the development of good relationships with customers. The
population was cosmetic entrepreneurs from 17 provinces in the northern region of
Thailand which there are both legal entities and individuals. The sample was selected
from the customer database from the manufacturer of cosmeceutical cosmetics which
selected only the population within the research scope and agreed to participate in
the research. The study consisted of 200 cosmetic entrepreneurs, using questionnaires
as a tool for data collection and descriptive statistics are used to describe the
characteristics and using reference statistics (internal correlation and multiple
regression analysis) to analyze and test the hypothesis.

The results was found that general information of cosmeceutical business
operators were female ages between of 31 - 40 years old with bachelor's degrees,
operate the business around 2 - 3 years, most of retail store have a storefront and
located in Chiang Mai.The research results on the opinions of the 4 groups of samples
found that the level of customer knowledge management of natural cosmetic
entrepreneurs in the northern region was at the highest level. When considering each
aspect, it was found that the three most strongly agree were the sources of knowledge,
customer relations information, and the level of dependency on customer relations
information, followed by the level of knowledge dependency. The test of hypothesis
of the relationship between knowledge sources, knowledge dependency, customer
relationship information and dependency on the customer relationship information is

significantly positive at the level of .01.
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