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Abstract

This research aims to study correlation between marketing mix and decision factors to
choosing ShopUp website service of Netdesign Host company limited. The samples were selected
400 website interested customers of Netdesign Host company limited. The authors,
guestionnaires were used to collect the data which analyze by using descriptive statistics as
frequency, percentage, mean, standard deviation and the canonical correlation analysis.

The result found that the relationship between marketing mix and decision factors of the
canonical correlation coefficient was at .919. The factor canonical loading of marketing mix were

between .600 - .934. The sample group gave channels as the most important factors, marketing
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mix and the factor canonical loading of decision factors were between .756 - .914. The sample

group considered information quality was the most important factor.
Keywords: Marketing Mix, Canonical, Decision Factor, Shop Up Website Service
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