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Abstract

The purposes of this research was to investigate 1) the marketing communication through
online influencers, technology acceptance and Gen Y consumers’s intention to purchase
cosmetics 2) the influence of marketing communication through online influencers affecting Gen
Y consumers’ intention to purchase cosmetics 3) the influence of marketing communication
through online influencers affecting Gen Y consumers’ intention to purchase cosmetics under
perceived ease of use and perceived usefulness as a role of moderator variable. The sample
from 400 Gen Y consumers using social media. The participants aged between 20 to 39 years old.
To test the hypotheses, methods such as frequency, percentage, mean, standard deviation, and
multiple regression analysis were applied.

The findings indicated that 1) the marketing communication through online influencer,
technology acceptance were at high levels and Gen Y consumers’ intention to purchase
cosmetics were at highest levels. 2) the marketing communication through online influencers,
supported by trustworthiness and communication platforms, have a positive effect on Gen Y
consumer’s intention to purchase cosmetics. For the expertise, attractiveness and engagement
does not effect on Gen Y consumers’ intention to purchase cosmetics. 3) the role of perceived
ease of use and the role of perceived usefulness as moderator variables had a negative effect
on the relationship between marketing communication through online influencers and Gen Y

consumer’s intention to purchase cosmetics.

Keywords: Marketing Commmunication, Online Influencers, Technology Acceptance,

Gen Y Consumers
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AuRilate
ms?iamimimamima;iimq Fulsyavs | mnunan t p-value
dvdwasoulau N130A0DY Ao
() 1ATFIU (€)

sl (a) 1.833 184 9.960 000%
1. fuenundenng 058 048 1.206 229
2. uUANUAIYALI 037 057 644 520
3. puauilinnga 149 061 2.452 015%
4. e’hugmw‘umiﬁams 285 069 4.118 .000%*
5. AUNNTASINTHEIUTIY .093 054 1.720 086

n =400, R = 570, R? = 325, Adjusted R = .317, SE,g; = .506, F = 37.960

**qyauilediAey p < .01, *seautludifny p < .05
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msdeansnsmanalaggmsadninasoulatl x -045 017 -2.598 .010%
nsfuianudelunisldam

n = 400, R = .605, R* = .366, Adjusted R” = 361, SE st = 489, F = 76.245

[ LYK

**suauledAy p < .01, *seautludingy p < .05



Journal of Management and Development Ubon Ratchathani Rajabhat University
Vol.8 No.1 January - June 2021

1NANTNN 2 WAAIHANITIATIZVANNINBETINYAN A URlITeNEnuIAToIE 1819781

AUstaAnNgN Gen Y nudn daudsdasesauduneinsaldunlsaulidovas 36.1 lnafiansanainadd

v
Yo a

Adjusted R? Wiy .361 uagnansvndeuauufgIuaansnasuelanail

nsdeanInnanlagimsdvsnaseulaldmarorundadenindniiaiesdiesweuilan

N o [

nau Gen Y agnefidaddgyfiszdu .01 (B = 448, p < .01) vauziReaiu n1ssudanudrglunisldu

'
o v o

a'ﬂma@iamméﬁgﬂﬁawﬁmﬁmsﬁm%“aaﬁwmwaaé‘uﬁﬂﬂmju Gen Y pg1adidudrAgfiseau .01 (B = 207,
p < .01) dwiunisnaaeunissuianudielunisidan Wududsunsnssnitsanuduiusvenis
doasnisnanlaegvsadvsnaseulat uazarusilatondniusiniesdiorosuilnandu Gen Y
Wy danaldeau egradidoddgiisedu 05 (B = -045, p < .05) nu1eAudn mngulaangy
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n = 400, R = .638, R* = .407, Adjusted R’ = .402, SE, = .474, F = 90.494

**syeutidAgy p < .01
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