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Abstract

The purposes of this research were: 1) to study opinions on marketing 4.0 of the product
manufacturing enterprises in Sakon Nakhon Province 2) to study factor analysis on the
development of marketing 4.0 of the product manufacturing enterprises in Sakon Nakhon
Province and 3) to study confirmatory factor analysis model of the marketing 4.0 development
of the product manufacturing enterprises in Sakon Nakhon Province. The research instrument
was a questionnaire, collected data from a manufacturing enterprise group in Sakhon Nakhon
province in the amount of 400 entrepreneurs. The result of opinions on marketing 4.0 of the
product manufacturing enterprises in Sakon Nakhon Province consists of 1) personal service
2) product 3) distribution channels 4) privacy protection 5) promotion and 6) price. The result of
the factor analysis on marketing 4.0 development with principal component analysis and the
orthogonal rotation with Varimax rotation method. The studied variables could be analyzed as 6
factors were product, price, distribution channels, promotion, personal service and privacy
protection. And the results of the study of confirmatory factor analysis model of the
development marketing 4.0 showed ¥? = 520.53 #1 X%/df = 1.54 CFl = .90 NFI = .90 PNFI = .60
RFI = .95 TLI = .95 RNI = .91 NNFI = .90, the confirmatory component analysis model was

consistent with the empirical data.

Keywords: Marketing 4.0, Manufacturers Enterprise Group, Marketing Development
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