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Abstract

This research has the following objectives; 1) to study brand equity, information awareness
and decision making process for purchasing food delivery of Generation X and Generation Y
consumers and 2) to study brand equity and Information awareness that affect decision making
process for purchasing food delivery of Generation X and Generation Y consumers in the crisis of
the Coronavirus (COVID 19) epidemic In Ubon Ratchathani Province. This research was a
quantitative research. The population was Generation X and Generation Y consumers aged
between 22 - 60 years old who use food delivery services in Ubon Ratchathani Province. The
sample group used in the study consisted of 385 people. The research tools were questionnaires.
Data were analyzed by descriptive statistics including percentage, mean, standard deviation and
data analysis with inferential statistics statistical analysis of multiple variable regression equations
complex regression in a linear relationship model.

The study found that 1) the overall mean of brand equity was at a medium level (mean
3.34), the overall mean of information awareness was at a high level (mean 3.41) and the overall
mean of the decision-making process for purchasing food delivery of Generation X and Generation
Y consumers in the crisis of the Coronavirus (COVID 19) epidemic in Ubon Ratchathani Province
was at a high level (mean 3.44) and 2) information awareness affecting the decision making
process for purchasing food delivery of Generation X and Generation Y consumers during the
crisis of the corona virus epidemic (COVID 19) in Ubon Ratchathani province in the same direction

with statistical significance at the .05 level
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