Journal of Management and Development Ubon Ratchathani Rajabhat University
Vol.10 No.1 January — June 2023

o

NOANTIUNS A lawuRINandNanan1sanaulaldandaduan

4

uszuveauladvasuslaaludeniny3sud
Digital Advertising Habits that Influence Shopping

Decisions of Consumers in Buriram Province

Andlyn eddANINa
ANZIVEINTIANTS W INeIdevAUITNeg
Phanisa Apisupakronkun
Faculty of Management Sciences, Buriram Rajabhat University
E-mail: perfume.nisa@gmail.com

(Received: December 19, 2022; Revised: January 3, 2023; Accepted: January 16, 2023)

UNANED

NMyIduEelingUsvasdiie 1) Anwngiinssunislddelavanidvianinasensdedulaien

v
[

FeduAmiusruveeulatvesiuslaaludminuisud 2) Wisuieuladediuyanadenisandulade

o a

dudruszuvesulatvesfuslaaludminy3sud uay 3) Anwanuduiusnginssunislddelavan

v
£ g a v

Ianinadonsindulaiiendedumsiusyuvesulatvesruilnaludwminy3sud Yssvnsnldly

]

)

n1533e loun guslnanidentedudrussuvesuladludmiaussud 1w 400 au taTeslonldlu
N15338 Ae wuuaeuny wazitnmsengvteyalagldaievay Anade wazdiudesuunnsgu

LLawmaauammﬁg’mﬁwm t-test, F-test (ANOVA) ey Pearson Product Moment Correlation

@ ' v a

HaN13AN® Wudn 1) weAnssunisiddslavanadivianinanenisdnduladandedudiniu

svuveaulad wuin dwlngldussinndeddsiaUseian Facebook Tngusvasalunislddendvia

Y
o

Ao #9WRAUAMLATUSNS SEeeIaluMsiaplauaRda 5 - 6 TIMUIRBASI 2980 AB 1Ian 17.01 -

Y

21.00 u. uazgiidniwasenislddenivia fe iou 2) nan1siSeuiisudusinaniiladediuynnai

1Y

Afulianudaiiunenisdnduladendeduniliunneiu waz 3) anuduiusveswginssunisiide

o o R

lawanidrialinadonisindulaidiondeduivesjusinaludamiay3sud dauduiusluduinuazey

'
o w aaa

lusediugs egaiideddyneadian .05

o

AEdgy: weAnssuNslYde, delavanidvia, n1sindulde



219RITMFAAMSUATMINAIUY NWINEABSITADIUATITET
19 10 adun 1 uns1AN - Aguay 2566

Abstract

This research aims to 1) study digital advertising habits that influence shopping decision
of Consumers in Buriram province 2) compare personal factors that influence shopping decision
of Consumers in Buriram province and 3) study the relationship of digital advertising behaviors
that that influence shopping decision of Consumers in Buriram province. The population used in
the research were consumers who choose to shop online in Buriram Province. The research
instruments were questionnaires and analyzed using percentages, averages and standard
deviations, and tested hypotheses with T-test, F-test (ANOVA) and Pearson Product Moment
Correlation.

The study found that 1) the behavior of using digital advertising media affects the
decision to shop online; The purpose of using digital media is to order goods and services, the
duration of using digital advertising media is 5-6 hours at a time, the period is 17.01 - 21.00. And
those who influence the use of digital media are friends 2). Comparative results Consumers with
different personal factors have different opinions on their purchasing decisions. and 3). The
relationship of digital advertising behavior affects consumers' shopping decisions in Buriram

Province. There is a positive and high level of correlation. Statistically significant at .05.
Keywords: Media Habits, Digital Advertising Media, Purchasing Decisions
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