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Application of Analytic Hierarchy Process in the Study of Factors Critical to
the Strategic Level of the Marketing Mix:

A Case Study of Spicy Rice Salad with Vegetable Set
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Abstract

Application of the hierarchical analysis methods in the study of factors that is important
to the strategic level of the marketing mix, a case study of Spicy Rice Salad with Vegetable set.

The purpose of this study were to study the weight of factors influencing decision making in
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strategic planning of the marketing mix and analyze the consistency of factors influencing strategic
planning decisions. The sample group was 5 entrepreneurs in Pattani Province. The results of the
study showed that the main factors that have the greatest weight were product, price, promotion,
and location respectively, and can use the results of the study as a guideline for deciding on

further marketing strategies.
Keywords: Analytic Hierarchy Process, Marketing Mix, Spicy Rice Salad with Vegetable Set
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