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Abstract

This objective of this research were 1) to analyze the current situation regarding
Integrated Marketing Communication Strategies of Saithong Thai Fabric Bag Group Ban Lat 2) to
study the components of an Integrated Marketing Communication Strategy of Saithong Thai Fabric
Bag Group Ban Lat. and 3) to find ways to develop Integrated Marketing Communication Strategies
of Saithong Thai Fabric Bag Group Ban Lat using mixed methods research the tools used for data
collection were interview forms and questionnaires.

The results found that 1) current situation regarding the Integrated Marketing
Communication Strategies of Saithong Thai Fabric Bag Group Ban Lat is as follows Advertising the
company has few and various advertising channels. Sales Promotion businesses have few
promotional strategies and are too niche. In terms of public relations, the business has few public
relations strategies and is too group-specific. Personal Selling The business mainly focuses on
personal sales strategies and direct marketing. the business has few direct Marketing
Communications with its customers. 2) Components of the Integrated Marketing Communication
Strategies of Saithong Thai Fabric Bag Group Ban Lat on overall high level (X = 4.03, S.D. = .54)
when considering the factors in descending order namely Personal Selling Advertising and Public
Relations respectively. and 3) Guidelines for the development of Integrated Marketing
Communication Strategies of Saithong Thai Fabric Bag Group Ban Lat the number one thing that
should be given priority is the aspect of selling by individuals because selling handmade products
or work in the OTOP group should focus on communication of people who must have sales skills
and tell stories. the product is very good to attract the target customers followed by advertising

Saithong Thai Fabric Bag Group Ban Lat there should be a variety of advertisements to create
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awareness among target customers and public relations. Saithong Thai Fabric Bag Group Ban Lat
should be publicized both online and offline to build credibility and a good image for the

business.

Keywords: Integrated Marketing Communication Strategies, Guidelines for the development of

OTOP group, Saithong Thai Fabric Bag Group Ban Lat
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