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Abstract

Research titled a causal relationship model of the influences of perceived value,
familiarity, and trust towards the willingness to buy andrographis paniculata capsules has the
objectives of 1) to develop a causal model for the influence of value perception, familiarity and
confidence. 2) to examine the consistency of the causal model, influence perceived value,
familiarity and confidence. On the purchase intention of Andrographis paniculata capsules
by collecting data from the population 255 samples of consumers aged at least 20 years old.
The instrument used for data collection was a closed-ended questionnaire. The 5-level rating
scale was analyzed by Preliminary Data Analysis and Confirmatory Factor Analysis (CFA). The
research results found that. Causal Model Influence Perceived Value, Familiarity and Confidence.
There are 3 factors affecting purchasing intention of Andrographis paniculata capsules:
1) perceived value, 2) familiarity, and 3) confidence. Each factor affects the purchase intention
of Andrographis paniculata capsules. The results of the causal model analysis were found to be
consistent with the empirical data. The chi-square statistics were 1640.827 degrees of freedom
(df), 519 CMIN/Df = 3.164, GFI = .738, CFl = .821, NFI = .773 and RMSEA = .074. The findings from
this research are beneficial to entrepreneurs involved in knowing the value perception factor.
Therefore, creating familiarity with the product and creating credibility with the product impact

to the intention to purchase Andrographis paniculata capsule products.
Keywords: Perceived Value, Familiarity, Trust, Willingness to Buy, Andrographis Paniculata
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