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Abstract

This research study aims to examine the decision-making process of purchasing hijabs
among Muslims in Thailand, categorized by demographic factors. and to examine marketing
strategies that influence the purchase decisions of hijabs among Muslims in Thailand. The sample
group consisted of 400 participants, and data was analyzed using various statistical methods,
including frequency, percentage, mean, standard deviation, independent samples t-test, one-way
ANOVA, LSD pairwise comparisons at a significance level of .05, and multiple regression analysis.

The research findings revealed that differences in age, occupation, education level, and
marital status significantly influence the decision-making process of purchasing hijabs among
Muslims in Thailand across five dimensions: problem recognition, information search, evaluation
of alternatives, purchase decision-making process, and post-purchase behavior. Additionally,
differences in income affects the evaluation of alternatives and post-purchase behavior.
Marketing strategies related to product awareness and decision-making significantly influence the

purchase decisions of hijabs among Muslims in Thailand overall.
Keywords: Marketing Strategy, Purchasing Decision, Hijab
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