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Integrated Marketing Communications Affecting the Decision
to Purchase Herbal and Health Food Products in Amnat Charoen Province

After the COVID - 19 Situation
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Abstract

The aim of this study is tol) study integrated marketing communications and consumers'
purchasing decisions for herbal and health food products in Amnat Charoen Province, after the
COVID-19 situation. 2) analyze and confirm the components of integrated marketing
communications and purchasing decisions of herbal and health food products and 3) study the
influence of integrated marketing communications on purchasing decisions for herbal and health
food products. This was a quantitative research study multi-stage random sampling. The sample
consisted of 400 consumers of herbal and health food products in Amnat Charoen Province,
determined using Taro Yamane's formula.

The research tool was a questionnaire. Data analysis using percentage statistics, mean
standard deviation, Chi-square statistic, Relative Chi-square (CMIN/DF), index measuring the level
of Harmonic Indicator (GFI), Comparative Compliance Index (CFl), RMSEA and RMR. The research
findings revealed that integrated marketing communication for the products was overall at a
moderate level, including direct marketing, sales promotion, public relations and news,
advertising, and event marketing. Purchasing decisions were overall at a high level, encompassing
inquiry and response, product recognition, support, product preference, and decision-making.
The results of the analysis and confirmation of the components of integrated marketing
communications found that there was a grouping of relationships among new variables into 4
groups, namely 1) Public Relation and news 2) sales promotion 3) events marketing and 4)
advertising. Components of purchasing decisions have a relationships between new variables
which were grouped into 3 clusters : 1) Aware 2) Advocate and 3) Act, with statistical significant
at .001. Additionally, integrated marketing communication had a direct influence on purchasing

decisions, with an impact size of .179.
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AN57971 2 A1 KMO wawen Bartlett's Test of Sphericity

RIRTRIT N13ABANINSAAALUUY IS nsdindulade
g QREGATGEH miae | mslawan | ns3En | nsadduanuy g
Ussnduius | nsve Gefanssu | (MCad) | wanfmsi | (Advocate) | sadulade
wan13ien7 (IMCsp) (IMCem) (Aware) (Act)
(IMCpr)
Eigenvalues 4.526 4.356 3.058 2.880 5.556 2.963 2.235
KMO .884 816 823 132 .828 135 .685
Bartlett's 3542.554 3763.026 1986.227 1517.497 | 6406.663 2115.226 952.491
Test of
Sphericity
Cronbach’s .902 897 .885 805 935 .882 816
Alpha




215RITMFAAMSUATMINAILY NWINEABSITADIUATITE T
191 11 a1fun 2 (MsngAN — FuIAN 2567)

5197 3 HannTlATIEviesdUsEneudBuduredinan1sinnisieamsnInaIAkuUY TN SHe

frwdsdauns raansusuluLea

Fix Index Level Acceptance noulsuluag naausulueg Result
X2 X2 p 2 .05 10589.9 312.28 HL
p-value p > .05 .000 019 WU

X¥/df <3.00 47.276 3.808 laiu
GFI Wlng 1 539 969 WU

AGFI > .95 432 896 laiu
RMR Wlnd 0 477 054 WU
RMSEA < .05 241 .049 B
NFI > .95 516 986 WU
IFI > .80 522 .989 WU

A1 4 NaNTIASIEYIIRUsENaUTE uduliman1TInnsanaulatasaswUsdans waansusulama

Fix Index Level Acceptance Aoulsuliaa wasUsulana Result
X2 X2 7 p = .05 4922.81 74.051 H
p-value p > .05 .000 .049 WU
X?/df <3.00 56.584 2.389 WU
GFI Wlng 1 106 988 WU
AGFI > .95 601 954 WY
RMR Wlnd 0 449 021 WY
RMSEA < .05 264 042 WU

NFI > .95 625 994 Tainu
IFI > .80 629 997 WU
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Fix Index Level Acceptance nouvsulua naeUsulme Result
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AGFI > .95 325 707 Tairu
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