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Abstract

This study aimed to 1) examine the personal factors affecting consumer purchasing
behavior for sports equipment and 2) investigate the marketing communication factors
influencing consumer purchasing behavior for sports equipment in Ubon Ratchathani Province.
The studied factors included consumer trust in brands, the relationship with current needs, and
product content perception through various communication channels. A questionnaire was
employed to collect data from 400 respondents, comprising general sports enthusiasts and
individuals purchasing sports equipment from retail outlets in the province. Statistical methods
used for data analysis included frequency, percentage, mean, standard deviation, multiple
regression analysis, and correlation coefficient analysis.

The findings revealed that most respondents were male aged 21-31 years single
and held a bachelor's degree. The majority of respondents had an average income of 10,001-
20,000 THB. Among the marketing communication factors, content perception through various
communication channels had the highest influence on purchasing behavior (Mean = 4.27),
followed by consumer trust in brands (Mean = 4.12) and the relationship with current needs
(Mean = 3.99). Additionally, the relationship between decision-making and current needs showed
a regression coefficient of .56, indicating that all factors collectively explained 56 of the variance
in purchasing behavior. These findings can be applied to the development of marketing
communication strategies that emphasize creating effective product content awareness, building
consumer trust in brands, and aligning with consumer needs. Such strategies can enhance

opportunities to promote sports equipment purchasing behavior in the future.
Keywords: Marketing communication, Purchasing behavior, Sports equipment
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