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through the 7 - Eleven Convenience Stores of Generation Z consumers
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Abstract

In the present, the lifestyle of Generation Z consumers emphasizes convenience and
quick response to the demands of fast-paced daily life, leading to an increased popularity of
consuming meals through convenience stores like 7-Eleven. Premium dessert products have
garnered significant attention as they are able to attract consumer interest effectively. This
research aims to study the factors influencing the intention to purchase premium dessert
products within the NSL Foods Company Limited under the supervision of Top Chef Thailand,
through convenience stores of Generation Z consumers in the Chonburi province. The study
involves an online survey with a sample group of 400 convenient Generation Z consumers aged
between 20 - 26, interested in purchasing premium dessert products at 7 - Eleven, using statistical
analysis methods such as Multiple Regression Analysis and Pearson's Correlation.

The study findings indicate that marketing components, perceived value, and the
influence of reputable chefs have a significant impact on the intention to purchase premium
dessert products in the NSL Foods Company Limited under the supervision of Top Chef Thailand,
through convenience stores of Generation Z consumers in the Chonburi province. This statistical
significance reflects the necessity for continuous development and enhancement of these factors
in business operations, as a fundamental basis for ensuring stability in business operations within

a highly competitive market, enabling sustainable future growth.
Keywords: Premium Sweets, Top Chef Thailand, Ezy Sweet Gold, NSL Foods
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