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Abstract

The objective of this research was to study consisting of perceived ease of use, perceived
usefulness, attitude and trust on intention to using ChatGPT application. This research was a
quantitative inquiry. The sample consisted of 400 Marketers in Thailand. An online questionnaire
was used as a research instrument. Data collected were then analyzed using descriptive statistics
such as percentage, mean, standard deviation as well as inference statistics, including stepwise

multiple regression analysis and simple regression analysis.
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The results of this study indicated that technology acceptance is the factor of perceived
usefulness, attitude and trust factors influenced the intention to using ChatGPT application of

marketer.
Keywords: ChatGPT Application, Perceived Usefulness, Attitude, Trust, Intention to Use ChatGPT
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