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Abstract

The objectives of the research were 1) to investigate the opinions of woven fabric
consumers on design and graphic design, and their satisfaction levels and decision-making
processes, 2) to explore causal relationship between design structure, consumer satisfaction, and
decision-making in the utilization of woven fabric among consumers, and 3) to study the design
factors that impact satisfaction and decision-making of the consumers of the woven women's
group in the Ban Sai Subdistrict, Ban Mi District, Lopburi Province. This is a quantitative research,
employed a guestionnaire to collect data from 260 consumers. Descriptive statistics including
percentage, mean, and standard deviation were used, while inferential statistics used in testing
the hypothesis was Structural Equation Modeling (SEM).

The findings showed that consumers find material the most significant factor in the
design factors followed by the woven fabric design factor. Next, for the graphic design strategic
factors, consumers valued size, weight, or volume the most, followed by the uniqueness factor,
and trademark. Last, regarding the consumer satisfaction factor, the sample group valued the
quality of fabric the most, followed by the variety of weaving and the beauty of weaving,
respectively. In light of relationship, it was found that design has a negative relationship with
consumer satisfaction. Besides graphic design has a direct relationship with the decision to use
woven fabric elicited by the positive satisfaction and the design influences consumer satisfaction.
While the graphic design influences the satisfaction of woven fabric consumers in the positive
direction. For hypothesis testing, it is found that design strategies affect consumer satisfaction
(b=-.091%) in the opposite direction, and the graphic design strategies (b=.936%) have an effect on

satisfaction in the same direction at the statistical significance level of 0.05 (P<0.05). Therefore,
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Manufacturers of woven fabric need to focus on design strategies and graphic design to ensure

consumer satisfaction.

Keywords: Design, Graphic Design, Satisfaction, Decision Making, Women's Weaving Group,

Relationship Path
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*Correlation is significant at the .05 level (2-tailed).
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