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Abstract

The purpose of this research was to examine the influence of brand image on the purchase
decisions of processed fruits and vegetables in modern trade: a case study of Nonthaburi
Province. The study was a quantitative research methodology. Questionnaires was used to collect
the data from a sample of 400 buyers of processed fruits and vegetables in modern trade, This
study was based on proportional allocation sampling then take a purposive sampling to
collection the data and Regressive analysis was use hypothetical testing.

The research found that the overall brand image for the brand name was very high.
Considering as the maximum average value for the trademark name of the processed fruit and
vegetables product, the research finding was that it had to indicate Thai identity. The result was
a brand name that had to be known, this point is a lot of importance for the questionnaire
respondents and then research found distinctive unique brand image had a high average value
as well. For the results of hypothesis testing, it was found the brand image influences the decision
to purchase processed fruits and vegetables in modern trade. It was found that brand image in
terms of trademark had the highest influence on the decision to purchase processed fruits and
vegetables, followed by design or packaging and the least influential aspect was brand name
with statistical significance at the .01 level. Moreover, the brand name, trademark, and packaging
design can explain the importance of the decision to purchase processed fruits and vegetables

by 56.3 percent.
Keywords: Brand Image, Purchasing Decisions, Processed Fruits and Vegetables, Modern Trade
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