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Abstract

This research aims to study the influence of attitudinal factors, including the cognitive, affective,and conative
components; value-based factors, including social and individual values; and social acceptance of gender diversity
among cisgender individuals on their intention to use entertainment services related to LGBTQ+ individuals in
Thailand. Data were collected through questionnairesfrom a sample of Cisgender male and female consumers aged
18 and above totaling 420 respondents using non-probability sampling and purposive sampling methods.
The statistical methods employed for analysis included descriptive statistics and multiple linear regression.

The research findings indicate that attitudes related to the cognitive component, conative component, and
social acceptance of gender diversity among cisgender individuals significantly influenced their intention to use
services, with statistical significance at the .05 level. In contrast, attitudes related to the affective component, sodal
values, and individual values among cisgender individuals did not influence the intention to use entertainment
services related to LGBTQ+ individuals in Thailand. This research provides insight into the factors influencing
consumer intentions and is beneficial to the entertainment industry and sectors related to LGBTQ+. Entrepreneurs
can use this data to design strategiesand develop services that better meet the target audience's needs. Additionally,
government agencies and relevant organizations can utilize the findings to create policies or campaigns that promote

understanding and acceptance in Thai society.
Keywords: Attitude, Value, Intention to Use, Cisgender, LGBTQ+
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