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Abstract 

 This research aimed 1) to study basic product information for value-added of Phlai oil products, to develop 

products, packaging and digital marketing of Phlai oil products and to survey consumer satisfaction toward Phlai 

oil products of the local herbal agriculture community enterprise, Na Yia Subdistrict, Na Yia District, Ubon Ratchathani 

Province. This research was a mixed - method approach. The population consisted of consumers of Phlai oil 

products, members of the local herbal agriculture community enterprise and experts in products, packaging and 
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digital marketing. The research instruments included focus group discussions and a consumer demand and 

satisfaction questionnaire. The statistics used in the research included descriptive statistics and content analysis 

 The research results found that based on basic product data, there are problems including Phlai oil 

products does not have any production documents or manuals, the materials and equipment are still substandard, 

and the characteristics of the product do not meet market demands. Product, Packaging and Digital Marketing 

Development of Phlai Oil Product requires the development of new Phlai Oil formulas to meet consumer demands. 

Moreover, the packaging has been developed to be memorable and digital marketing must be implemented to 

reach more customer groups, and The results of the consumer satisfaction survey on the product prototype, 

brand, and packaging found that consumers are very satisfied with the product prototype, brand, and packaging. 

Due to product development that was consistent with consumer needs, brand design, and select ion of appropriate 

packaging. The distinctive features showed the identity of the community enterprise, which resulted in consumer 

satisfaction. 
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