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Abstract 

This research aimed 1) to study factors affecting the value-added of community silk products, 2) to compare 

factors affecting the value-added of community silk products by gender and income and 3) to study methods for 

adding value to community silk products in Mueang Buriram District. The sample consisted of 370 participants. Data 

were collected using questionnaires and analyzed with descriptive statistics, t -test, and analysis of Variance. 

The research findings revealed that the factors affecting overall silk value-added are highly significant the 

overall value enhancement of silk products were at a high level. Among these, marketing and promotion had the 

highest average score followed by identity and brand, labor and capital,  design and innovation, and raw material 

quality, respectively. Furthermore, statistically significant differences were found between men and women in all 

factors, particularly in design and innovation, and identity and branding. Demographic characteristics such as age, 

income level were also found to significantly influence opinions on certain factors at the 0.05 level, except for labor 
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and capital, which showed no significant differences between groups. The research findings indicate that adding 

value to community silk products requires prioritizing systematic marketing and promotion strategies, developing a 

brand identity that truly reflects the community's identity and strengthening the potential of human capital in the 

production process continuously and sustainably. 
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  64 4 53 493 0 * 
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Independent Samples t - test  .05

 

  

 

F - test  
 

LSD ANOVA  

 SS df MS F Sig. 

 

 

 

Between Groups 4 259 5 852 10 013 000* 

Within Groups 30 962 364 085   

Total 35 221 369    

 

 

Between Groups 11 431 5 2 286 5 805 000* 

Within Groups 143 373 364 394   

Total 154 805 369    

 Between Groups 12 497 5 2 499 4 978 000* 

Within Groups 182 753 364 502   

Total 195 250 369    

 

 

Between Groups 1 719 5 344 621 684 

Within Groups 201 659 364 554   

Total 203 378 369    
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 SS df MS F Sig. 

  Between Groups 6 118 5 1 224 13 550 000* 

Within Groups 32 873 364 090   

Total 38 992 369    

*  .05 
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