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Abstract 

This research aimed to examine the current conditions and problems faced by passion fruit farmers in Lam 
Nang Rong Subdistrict, Non Din Daeng District, Buriram Province, 2) investigate the process of adding value to passion 
fruit products, taking into account the local community identity of farmers in Lam Nang Rong Subdistrict, Non Din 
Daeng District, Buriram Province and 3) develop value-added passion fruit products grounded in the local community 
identity of farmers in Lam Nang Rong Subdistrict, Non Din Daeng District, Buriram Province. The study employed a 
participatory action research approach and selected a purposive sample of 35 passion fruit growers in Lam Nang 
Rong Subdistrict. Data were collected through knowledge-sharing forums, focus group discussions, in-depth 
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interviews, brainstorming sessions, as well as non-theoretical event analysis and descriptive statistics, including 
percentage. 

The research findings revealed that: Current conditions and problems of passion fruit farmers: Passion fruit 
cultivation faces issues related to plant diseases and pests, high production costs, insufficient knowledge of 
plantation management, unstable market systems, and a lack of reliable and diverse marketing channels. 
Additionally, the market becomes oversupplied during peak production seasons, and there is no clearly defined 
purchasing source. The value-adding process for passion fruit products: The development focused on transforming 
passion fruit into a value- And 3) Value creation 

and to design packaging that reflects the identity of Lam Nang Rong Subdistrict. This includes incorporating the local 
 

-added passion fruit 
products based on local community identity, while also promoting occupational development that generates 
additional income. This, in turn, contributes to sustainable economic and social growth. 
 

Keywords: Product Development, Passion Fruit Products, Value Creation or Value Addition,  

Local Community Identity 
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