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Abstract 

 This study aimed to: 1) examine the level of treasury work efficiency in local administrative organizations in 

Sakon Nakhon Province, and 2) investigate the factors affecting such efficiency. The sample consisted of 400 

personnel working in the finance divisions of local administrative organizations in Sakon Nakhon Province, using Taro 

employed a questionnaire as the research instrument. Data were analyzed using percentage, mean, standard 

deviation, and multiple regression analysis. The findings indicated that the overall level of treasury work efficiency 

was high. The highest-rated dimensions in each construct were personnel in the service marketing mix, organizational 

structure in internal administrative efficiency, achievement in work motivation, and time in work efficiency. The 

multiple regression results showed that the service marketing mix explained 63.10 percent of the variance in work 
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efficiency. Significant predictors included service format, service fees, service channels, public relations, personnel, 

and service processes, whereas physical environment and facilities were not statistically significant. Internal 

administrative efficiency explained 49.40 percent of the variance, with all dimensions showing significant effects. 

Work motivation explained 40.60 percent of the variance, with achievement and career advancement significantly 

influencing work efficiency, while recognition was not statistically significant.  

 The study suggests that local administrative organizations should strengthen service processes, improve 

internal administrative systems, and enhance employee motivation in an integrated manner in order to improve the 

quality, quantity, timeliness, and cost-effectiveness of treasury operations sustainably. 
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