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Abstract

This study aimed to 1) examine consumers’ perceptions of circular value chain management, circular
marketing strategy, attitudes, and purchase intention toward community products; 2) develop and validate a
structural equation model explaining the relationships among strategic antecedents, attitude, and purchase intention
with empirical data; and 3) analyze the causal effects of these factors on purchase intention through attitude as a
mediating variable. A mixed methods approach was employed. Quantitative data were collected from 500
consumers using multi-stage sampling, while qualitative data were obtained through in-depth interviews and focus
group discussions with 15 key informants. Data were analyzed using descriptive statistics, confirmatory factor analysis,

and structural equation modeling.
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The results revealed that consumers reported the highest level of agreement across all constructs, with
purchase intention having the highest mean score, followed by circular value management and attitude.
The proposed model demonstrated a good fit with the empirical data, with all goodness-of-fit indices meeting the
established criteria. The causal analysis indicated that circular marketing strategy had the strongest influence on
consumer attitude, followed by circular value management, while attitude significantly influenced purchase
intention and functioned as a full mediator. The model showed strong explanatory and predictive power for both
attitude and purchase intention. In addition, qualitative findings supported the quantitative results, highlighting that
circular resource management and sustainability-oriented storytelling are key factors in creating competitive
differentiation in the market.
The findings contribute to the literature by demonstrating that circular value management serves as
a strategic antecedent that signals product quality and sustainability to consumers, with attitude acting as a key
psychological mechanism driving purchase intention. Therefore, policymakers and community enterprises should
integrate upstream value chain management with sustainability communication strategies to enhance

the competitiveness of community products in global markets under the BCG economy framework.
Keywords: Circular Value Management, Marketing Strategy, Attitude, Purchase Intention, Community Products
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FaufisnuosAadeidsaeswosdunie .040 < .08 HULN 91

' ' P%
= a va @ = = £% [

1NAI5NT 2 WU wuudnaesaunslassaienideinunvuiianuaenadesiudeyalislssdndedaildodfey

U o

v
A v v

Wesnnedwdainyndsunusisnsgiuieensulaluneadd lneanizal X2 / df fwidu 1.85 edidindy 2.00 (Hair

q

v '

et al,, 2019) LaYAIRIUIINVBIALRRYAGIADIBIFIWULLUY NIWINAU 046 FedlAntaandn .05 (Browne & Cudeck, 1992)

(Y% a

Hanshaszidazvouliiiviuuudaesaunisiasaidinuaenn dosnauniuiudoyaleusednded19d Jsaunsald

1 s

DusumilunisesuiedsingnisalanuduiudiBeannnsznitnisdanmsildauauaznagninisnain fiduase

mawdsuuasesimunfuaraundlatevesiuslnaldossutuduandodold
souidedslidiumansnasunanmusdunanisin etudunnuiiesmsiuazanudeiuvewiuysulusiay

g Iﬂﬂﬁﬂﬁim'lf\]'lﬂLﬂm“ﬁﬂi}’lm‘ﬁlﬂmiﬁL%ﬁij‘ﬁ'] (Convergent Validity) warAULTiBan s Te81uun (Discriminant Validity)

AULUINGVDY Fornell & Larcker (1981) ﬁ'\im‘n&ﬁ 3

A1 3 MFAATILILLAANITIA ANULALINTI BarANUatiu (Measurement Model)

TPIBIEINGN Factor Loading | CR | AVE | MSV | AVE | CVM | CMD | ATT PI
1. Mydamsvialenman
ANLLUINNLATEEAY 72- .88 91 | .64 | 35 | .80 | 1.00
NI
2. NAYNSNMINAALT

- - 75- 91 93 | 68 | 38 | .82 | .45 | 1.00

wsugRavuie
3. Virupfveuslan 78 - .89 92 |71 |42 |.84 |.51% | 58% | 1.00
4. Aadialatonan o 80-92 |94 |75 |45 |87 [.48 | 5% | 65 | 1.00

v
'

31nM15199 3 wudArdmidnesAdsenay (Factor Loading) ¥8snnfIUsdilA1sendng .72 - .92 Faganinue

Afmua (50) FuANNTRIUNUIIAIAINTEIUTIN Bg5¥NINN 91 - .94 wazAnaduANNRUTUTINNENRLARETE NI
66 - .75 Fuinunasiinnsgiuansliiuifuusuhianuiiswsadgidnlusedud uenand diefiansananuiiesns
\F991uun (Discriminant Validity) @suuanisues Fornell & Larcker (1981) Han153LATIERNUINAIIINIdDIU09AY AVE

v
o

(VAVE) veav)niif Faagluga .80 - .87 dagenitArduusedvtanduiusseninadudsueanng 8nnsdainnnuudsusiusy
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g9dn (Maximum Shared Variance: MSV) fifntiagndnan AVE lunnfif wansliiiudiuuudiaesdinunsadadiuun
(Discriminant Validity) aglunausifii assouhiulsusiusazdilmuusniaddasaiseseiang uarlifianuddou
vaslassadslunuudiaes Ssdmmumnzauismedmivnmshlunaaeuanuduiusidsaumgluddudeld

HANITILATIENBNINALT 1A UNAY0IN15TANIVINLG AUANTUATHEAMYWL TN UATNALNTNITAAIT AT YA
myudeu Afdennudsladondnsusigusy thunalanidninerduiauailugusdusasiu fTelnseidning
Beamaitonaaesvuanuigiuaiuduiusssuinsiiuusulilunuuiiassaunisliaseaiislasnansnaasvauuiign u
H1 - H3 fan9197l 4 wagnamsvagouauuigiu HA unummuUsdssiu fmsad 5

a

A5 4 NMSVRFRUANNAFIULAAIRNUTEAYT VB NaTENI 19U

s

AR PNFITWS I | Andasedvisavana (B) | P - value HANSYAEDU
H1 VM — ATT 38 < .01 GG
H2 CMD —p ATT 41 < .01 GG
H3 ATT —» Pl 62 < .01 GG

N o W o o a

g * Iduddynneatansedu 05 ** dduddgynieaiansedu 01

o

'
aaa 1Y)

31NR15197 4 Han1sNAABUANNAZIU WU WdunsBvEnanndunsldedidynisaifinsedu 01 lngnagns
mMinaaduaTegiyuisudidvdnadeiinuafivesiuilan aufian (B = 41) wandiiuinsdearsauruasnisasn

wususddeadunalnddglunisuiuvaeugunesweafuilag vasiinisianisildamdsdninaneviruailugiiu

v
o o o

5098911 (B = .38) uanand viruaRdsddnEnanasuTsuIndeuasladoeteltsd1Aty (B = .62) elnan1snadeu

'
o a

fanan@lndiuin Menagnsnisnatauaznisdnnisulenuandaasegianyuisudruwdutlededdyfidedvinans
nsrvIuNIsegUiruafveuilnn Faazthlugainuaslageluddudaly

o =

agalsfinng weliiunmsmveanalnnsdeiudvsnadanwegiedaau §idelddniunsinsgsiunum
vosviAuARtugUEFLUTAsEY (Mediator) sevindadeindanagnsnisdanisviaaldnuanidaasygiavyuisu

nagNsNIsIAIABuATYgRanyuiey funnuadlate tnaldian1sdudaieg1ed1 Bootstrapping $113u 5,000 58U Livenadey

q *a q

o o

HedAyvedvisnan1eey (Indirect Effects) fanandlumisei 5

AT 5 HANSTIATILIBNIWARIKIUAIBIS Bootstrapping (n = 500)

L@ unednona ndwa ndwa ndwa freruderudesay 95
(Causal Paths) NNR Y N90 04 FIetY (95% Confidence Interval) NaEgU
(DE) (IE) (TE) (Lower - Upper)
Hda: CVM —» ATT—» Pl .00 20%%% .24 (.16, .32) AR EPIIENRY)
auy el
Hab: CMD—» ATF—» P .00 25%x% 25 (.17, .34) AU
auysad
R? yeyiFiuAR (ATT) 47
R? pnwdisladie (PI) 62

o o aa o

newme: *** JdedAgyneadifinsesu .001

o

NANTNT 5 NaNTIATIEBNENAINAI8TT Bootstrapping wudn viruaRvesduilaavimiiidusiauysdariu

wuuanysal (Full Mediation) 58111909381 89nagn5N153AN1599EAMANTUATYIAIMYUITEULAZNALNTNITAAN
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o o

Faasvganyuion uasaudislate agailtdudidynisainfissdu 001 TneilrdvSwaniadeu (Indirect Effect) winfiy
24 uay .25 AUERY

st wansdnwilagiouliidiui medamavideguaduasugienuisusaznagninsnan lil¥dmadennna
iladelasnss WARBIHIUNTEUIUNM SR VARUTIAUARLTIUINYBIUSIAANBY Fedordunalnidedninen (Psychological

Mechanism) fiddglunisivaeulaseasnainsdanisnianisudnlinateidunissuimuguas dsnmd 2

NAANSTAIIYANANTS
wswgnavyuiog (CVM)

R = .62

ANURlRTanAR UM
Py (Pl

& =)
nAgNSMsAaIALES
syghIyuiieu (CMD)

Model fit Indices : X2/df = 1.85, CFl = .94, TL| = .92, RMSEA = .046
=** Significance Level p< .001

2N 2 nanFITelimaaunsiasiaiauduiusiBeane (Structural Equation Modeling)

INAMN 2 Wy wuuraeslinudenndesiuteyalBausydndlusedud Taesien X / df = 1.85, CFl = .94,
TLI = .92 wag RMSEA = .046 Teaglunainieaniuls wandiiuirlumaiinnumunzauluniseSuieanuduiusves

Aawdslusuanuduiusidsans wuin msdanisiildnuandaasugianyulsulidvinanisuindeiauaivesiuilag

1Y aa

pgaditfdAgnieana (B = 38, p < .001) avvieulmsiuiinisaniususiuainudedulunszuiunisnanaiunsaasig

1Y a

mssuideuanlidudusiaa Tuvaedediu nagnsniseaindaasugavyuiow IBvsnansuinderinuaiivesduslaaly

@

sgduiigandy (B = .41, p < .001) wansliiivinisdeansauaimuanudiduiiunumddglunsimuaviruaivesuilan

INNTINTANTRWBNTEUIUNMTRE0E 0T wenandl Tiruafvesuilaa lBnsnansuindendiuddladondndumn
guy ag9lded 1Ay (B = .62, p < .001) Fududdulszavsiigenaaluluea azviouliiuiniruafidududsd Ayl

g
=< o

gunalumsesuiengAnssuguilaa WeRinsanaduuseansnisivua (R) wud virupdvesuslnaaiunsnesuiglanie
msdansviilenuAndauasygiayuiey wasnagnsnisnaindaasgiamyulouiosas 47 (R = 47) uazanudslade

ansaedureldsieiinuaifesaz 62 (R = .62) wanlimifiuirlueaindsluniseSurenginssuduilaaluseduiia

v
o o

HANTITe N uduunuIMvesiruaRlugueAILUsasIY (Mediator) Mtenlessenineladeenagnsnisdnnisnaglan e

Baasughavyuisy uaznagnsmsnainiduasygiavyuisuiuaundade lesasieuliiiuiianudsdulunszuiunis

HAnkazMIFRAIINIIAaInIzllaunsodadong Anssuduslnalalasnss MnlainunszuIunsTuskaznsUTELEUAN

MANIMEVDIRUILAA AU wuudtaestiRsaunsaesuienaln@same legdaiauin Msdanmsilgnmanguasugia

Wyudey warnagnsmsaaniluaswgianyuieu Juladeidnagnsidwasnevinuafivewfuilan uwaziludganudslade

Tufan

HANISITLTIAUANNBATUAYUANADAAGDIVDIUUUTIABY WUIT INNTAUNWALTIANTIwRTUIBNANIIED A

Psulvifianugudnddu lnengdunuwasnsuazfilurglinnuiuii nsdnnisauiiniuuamiinisdanisrlgnee

U

WBULATYININLUIIY FILENTEAUAMUTDLUMUAMAINUINTFIUAUAT (98, / GMP) YaugiiNagnsn1snaIniumsygng

ey imthilduiinsgdundningwWiumsaiiaiesm (Storytelling) Weaffunsanveadaidugudtainisysuinis
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Maesdlidwmaliguilnalivimuafidauinuaziinanuningiilalunsatuayuduayusuigavgudodwindon donnaes

funan1TIATEMgaUsunanyUsng

d7UuazadusenanisideY

amsAnwszRuauAniudeafoldanagniiasughanyuwioy Viruah uasaudslatondnfususu wuii
fuslnefienudndiuseruusnifieglussduiniign lnsanusdlatondniost Srnadogen somumnfionisdnnis
wldnuAiduasugiavuieu wasviruaidendndasiuazanudsiu amuddu axveuliifiuingud waednnsfuduas

IiauAdon1santugsianguduanudsdunielanseuiasugia BCG egildedAny denndesiuauideves 4313

v @ s 1%

1TUATTIUNIY hag QRN ud (2565) MnuiguslaaliaudAyiunagnsnisnainvessiuemisluseauunyneiy

o q

IngaiAlsEnaun1INIsAaIAfeinus e 1liusEAnSA mienauaueInufaIn1svesnatamuie Feluusuni
ugvmenutuvesngunuasnsinuldanldnsesuiunisianisnlenanidaasygianguloy @1u15aasen1ssusng

WMsFIUMsHaRTISURnYousiadirulaos eI

o o &

HANNTATINAOUAIINADAARBIVDIUUUTIDIANUFLRUS TS0 fuToyaidelse 3ng wudn wuudnaesanuduius

o w

WeanailanuaennaediuteyaeusedndedeildvdAry Ineladeidenagnsnedunisdanmsviaslgamuandansugia

MUILY WaENagnsnIsnaInguasugRiav U Isuiidvsnanwmsaduineiruaivesuilan uazdedninanisdeuluds

' b2
° w = 1o

AnussladendslltudAymeadatiszau 01 naaniznagninisnatadaasugimyuisududadeiifiddmindndna

= - o

gean Jeazvieuliiiudinisadenisiviwaznisiearsauaiiuaudidulueseseddgylunisduinioungiingsy
msuilaanandamiguey Jaideldihlszduidyueiunenadanmsiioliiuinarvesiuide dal

UNUIMUBIN1TIANTITIelgn AT sasugianyuion Tugiusdadeunidanagns (Strategic Antecedent)

(% a

n13dan1svinaldaaAngaasTugianyuisy danaldsuinderiaunfvesguilanegeildedAny (B = 38) luidangud

nabniviandidudyyrandanmnin (Quality Signal) Aifgauliiiudtaiudsdudiunisuda (Production-side

' '
°o w A = '

Sustainability) 1Jugiusinddyfivaeviasuanueiiuvesiuilan denndasiunuifinues Lewandowski (2016) gy
nseanwuusEUUannisgatdenineins uileddglunisadsnuaigsie uasaenadesiunan1sideves Asned

U

v

vangdns way wsitwd seatiu (2567) ABudwimsdanisiuhiduuddmaneninsgiundndamiguruiidweludiuiinn
lududninavesnagnsnisnainilaasvgianyuisuiidninanevinunfaiian asveuliiduirluuiunvesdu
WNuRsLUTIURLTIN N13F0a1TwuTUAAL Y warnsiansanieafunisidninensediedusl dnansenuni193nine,

sefuslnagainiliidu Fsdenadesiuuifnues Lewandowski (2016) flesuiedigsianyuiisuazdszauanudiialasedl

' o =2

n15dea13AMAT (Value Proposition) Nfalauuaznaulandaiudesn1siiesuaivesyuslnagaludiinsenindeUaym
Gl

'
a

Awindey wazHaNTIeNNUIINAENSNITRAIMBLATYEA LU I uiiBnSnadeviruafveusinaggaly aenndefiy

%%

WuIAAYY Taufique & Vaithianathan (2018) N15¥yINNIsSUIToyan1udIwInGeULALN1TARAITNITAANET 8N

ada a o <

Usgdvdnmduiduindeundnivi i uslnaiinanusssuinuasivinuafvinsondndoeifddu venaniidsdenndesiu

v ¢ o o & ¢

NUITBVDI 550U dUNNSNIA (2567) Anuin NrsdeEITAITRANEMSUNAA A UgLrUlaeNSTdIUTIWYeIN NI NN

q q

uyuinunsUasniy suanassin snaenasman Jwialnusidl Tnslinmsdoansiiunismaimdsianssudundnuasly

w3osilonenisaaindu q visesulay waresnlalidiuiysannisiieadsanuuandawazanuduendnualvesngy

1% '

FawRaguswnuaslaends Tillaulaaduainudadueigueunill Hieensedunissuinuauazanauidndes sl

)
mssinAulatodudgury dwalifuilnanfeufiasUnsuuasiviruafidauindenusudluszazem
Snvamsdeiudvswavesirueironusilate nnuamAdeiinuiauaiviimihdidusudsdeihusewiniade
L%aﬂaqms‘uasmmé?ﬂﬁ]?ga aonAdesfunguingAnssuniuuwny (Theory of Planned Behavior) 184 Ajzen (1991) fiszyi
vauafidutatedumeddgidmuniiemsesauslouansgingsy fefunuiid I fuinsiaunansusigmsuny

WWIN BCG lilaunsaadaiiissnanimduAniiesediaded uideutiunisadsanudeduiazniideviasuvirunf
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Feansumsiudaminnudsiu wagauideves Steenkamp (2017) AdlduiTlunaipAudguuTideansfnigsedy
ana (Local to Global) fuslnaaglivimuafiinainnissudnmanuaiusudidudunusivinlunisdadulagomnniy
Hadofusaniivogaier dedunuiiadunsbuduinisenssdunnsuriauaunielfnsouiasvgia BCG awiodli
auddyAunsuimnsinnisersualuazauddnvesiuilaaaugluAumsimumianeamuessdndu Geaenndeadu
mAfeves wamsiaas oy (2560) inuhdndnuvaluazauiuinveusedundestsensdunnuiisnelauasiiruad
vosfuilnadedudviesiu il nan1sifeidinmunmatduayuuuuiiaes SEM wandfiduinlinassianyuidouiitnise

Wty Tenudanguiasiminzauiuuiunlng denndesiudeoiauaves Wanes NAvewun ar w5 dmlnun (2566)

'
a

fsgyimstuiedouasugiagunniduudsiesendonisdoulosssnisdndnvaiyrunazuinnssunisiamyuiou
iiodunumsidudedldlunmsasuninensyuvulinaoduauning Aflyadlunaalanegnsuads uazaennadosiu
§ins mnesiu uazany (2566) iwuin nandauaznAndsinimuinieldlueainsugi BCG Wunalnidsgmsaanslunis
nTEAUANENINNIUATYEAIYDINIATIAY grannnTsHl Laginuninssy Taessysannisnisldnineans egnaduan s
YaAM1TINT UpznsanransENUdeAIndey LiteliaunsnuszgndltldoduaenndosiuuiunesUsinalazosAng
Suthlugnsianniaunauazdaduluszozem

agalsfinny anulminiadvinisuasnisdniivesdadug (Theoretical Contribution) 91neu3deil figaulliiud

= =

msdansrialinarndaasugianauiew waznagnsnmsnaindaasegiamyuiow Lildduienssuunisannisgeyd

ninens wavimidiilunalni@anagnsiinauiifiguniu (Production Side) 1i1funi1siuidtuguasd (Demand Side

Y 9

Perception) 3stieUnteiinanisizinistunisesueganuduiusseninlasainnmninuaz nalnniedninevesguilan

eldlunairsegia BCG leghalugusssu

JaLauaLuy

Fatauanuzlun1suinanisiveldly
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1 a a a £ U IS

1. A1UN153nN1593EA AU NATU AR UALAS UIAMAYUYUAITLHUNITENTLAUAMULT DL U1 UUINTFIU

q

o [ [y P

nsndevuioy Tngdaviagueuaislianuddyiunisdanistagmieis (wiauasBonusam) Whlusdaswsi
yarLiy dosmnuaifedhmstanishdsanadaasgianguiow Wuilefethdnagns (B = 38) fidsdyananmuan
ludsuslae fedunisvesusesnmsgiumsnandifer viswnsgiuseswmdonus (Zero Waste) avdisairsviruafideuan
wazarmderivlusnasgiuanaldinnnihmsiuiissnan maudmisnisnm Sudusinguddyangiusingana (Local
to Global)

2. Frunagminisdeansnisnan ilesnnuansifenvinagnsnmsnaniduasugianyuisuiidninadeviauaf
voaguilangeiign ngudamiayusunazfussnounisismslinnuddgyiunisdeans nslénagndnisidndeaiie
USuasuiruad 1iesannagnsnisnaadaasugianyuiieu faviwadevinuafigsiian (B = 41) {uszneunisads

senuuUNsARaNsRanfiiunmAnudsiunniise Tegldmsaniesiivansliiuisnuldlaredundouuazguyy

q
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HIUUSTAA eIV 0deRdvTa Lilenseaunalnnisuseuianadayar uduniaman (Central Route) vasgusina deaziilug
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o A
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wyudou Tuiundlds Weliduilaamunszuiunisinnisvacldnuaiade Fasdirodsunnusuilinaraduriun

Faun uardwadenundladelagedisiesay 62 (R = .62)
4. sruuleurenisdundou BCG Model arsgaastdlumaninuduiusidanng naunuiiduwinislunisinue

Q

v
AN ° 1% '

suiiitamnudnsaveanguinunsns Wneldlduesiiswasaliainniseie uarisuesieszaunissuiamaianudsdu uay

MiruafBiuInveUIlaa Welriinnsiiulnegedsgunugnsmansyni
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Foruauurlunisiseasialy

1. Arsiins@nwuTeuLiisy (Comparative Study) seminenan fusiguyuludssianiiuandneiu 1y wda s
\n3ossvinvievedld ienaaeuindninavesnisianisitlsguadaasugiavauion nagnsnsnainiaasugia
vudsudndlinafidenndesiuluuTunuandusiivarnvany

2. msfinsvenenseunuaAansitelagfiudnusiuussingiunisdan (Subjective Norm) wie nsaauny
weAnssu (Perceived Behavioral Control) mamgufinginssumaiwuatvauysal ieliannsoriueaudsladold
mamquﬁﬁmaé’mumﬂﬁﬁu

[V VRPN [l

3. avsiinisldnsdunwalidsdinvsenisaununguiuduslaanguiaiuetsdulug (Gen 2) wiadrsiladeg Uil

U

v ¢

(Emerging factors) Tufifvesainuaainnisidvauazainuddy Ssenadusuususu (Moderator) ddayluamudusiug
521319 CMD Uazvirupdluewias
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Study) WieRinsunsUAsuLUaesimuARLa N ANssHYeUs I nATiTionAn Suriyususg1seiiles

[ v = v
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Han153deenalifediinlunisidudiuny (Generalizability) vosfusinalugliniaduniendndnsigusulssianduid
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