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Abstract

The objectives of this research were to study: 1) the investment level of the decision
to invest in gold bar of working-age people in Bangkok metropolitan area and 2) factors
affecting on the decision to invest in gold bar of working-age people in Bangkok metropolitan
area. This research employed a quantitative research. The sample consisted of 385 people
who had experienced in investing in gold bar. Data were obtained with the use of a
questionnaire and analyzed by descriptive statistic and multiple regression analysis. The
research findings revealed that: 1) the investment factors leading to the decision of working-
aged people were rated at a high level in all categories; liquidity need was found to be the
most important factor, followed by financial stability, risk, return in the future and price of
gold; and 2) factors affecting on the decision to invest in gold bar include: the financial stability,
the price of gold and the return in the future respectively. The findings of this research can
be used by Gold Traders Association and entrepreneurs for planning a marketing strategy and

developing gold trader business.
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