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ABSTRACT
The objectives of this research were to study causal factors affecting customer
loyalty in e-commerce business. This research employed a quantitative method. The sample
consisted of 440 people in Bangkok who have purchased goods or services through e-
commerce business at least once, obtained by multi-stage sampling. The sample size was

determined based on the Kline criterion of 20 times the observed variables. Data were
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collected with the use of a questionnaire and analyzed with a structural equation model.
The research findings showed that policy of entrepreneur, marketing mix, service quality on
platform digital, technology skills and acceptance of technology influence on purchase of raw
materials through electronic commerce systems, respectively. The results of this research can
be used in planning and increase competitiveness of private or small restaurant operators can

compete with large chain restaurants by reducing costs.

Keywords; customer loyalty; platform digital; e-commerce business
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