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ABSTRACT

Nowadays, the advancement of communication technology is a changing point in
consumer behavior through online networks, especially now that the world is facing the
problem of the COVID-19 epidemic. It can significantly generate income and stimulate the
entire economy. The objectives of this research were (1) to study the importance of
marketing mix factors, (2) to study the level of the purchase decision-making process
through the Shopee application, and (3) the relationship between marketing mix factors and
buying decision process through Shopee application of consumers in Bangkok.

The researcher used a questionnaire as a tool to collect data from 400 people
who had bought products through the Shopee application who lived in Bangkok, and
received a questionnaire that was accurate and complete. Accounting for 100.00 percent.
The statistics used in the research were frequency, percentage, mean, standard deviation, T-
test, F-test and Pearson's correlation coefficient.

The research results show that (1) consumers pay attention to marketing mix factors
that affect the purchase decision process through the Shopee application as a whole, at a high
level, (2) Consumers see that the overall purchase decision-making process through the Shopee
application is very important, and (3) marketing mix factors were related to the purchase decision

process of consumers in Bangkok through the Shopee application.
Keywords; Marketing Mix; Purchasing Decision; Shopee Application
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