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ABSTRACT

The political communication strategy of the Move Forward Party through social
media reflects the crucial role of communication in Thailand’s contemporary political
landscape. The use of digital platforms has transformed the way political parties
communicate with the public, allowing them to directly reach their target audiences. In
particular, the party has leveraged popular platforms among young people, such as TikTok,
as a key tool to engage with new voters and first-time voters. An utilizing social media
effectively, the Move Forward Party has been able to build a strong support base and
encourage active participation in the electoral process. Although social media enhances

communication efficiency, the lack of strict media ethics regulations in certain cases may
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have both positive and negative impacts on society. Nevertheless, the Move Forward Party
continues to employ traditional campaigning methods alongside digital strategies, such as
putting up posters and conducting door-to-door canvassing. Political communication involves
essential components, including the sender, message, communication channels, receiver,
feedback, and social context. In a participatory democracy, communication takes a two-way
form, allowing citizens to freely exchange information and opinions. The Move Forward Party
has successfully used online media to foster public engagement, ultimately converting

online popularity into actual votes in the election booths.

Keywords: Strategy; Political Communication; Social Media
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LARNsAaIsN1INTiles (Political Communication) msldludsaiifevemssaiu
Msdalasudnualy “doa15a09m19” (two-way communication) FadalenalyESuansiufduiug
waneANAAiY wasiunumlunszuiunisidies denndesfudnunzdfyveanisdeasiudeny
Uszanulmeniidelina i
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Y99AUA52 Fawanslmiiug a1 1alusEUUN18 a1 UUABINNG KAZANANNNTOTUNS
Wasy “Aanuden” vilanesulatdlvdy “pzuuwdss” Tulanuisauiduasegnaiiuszansaw

dalauaug
1. Yatauauuglun1suun
1.1 lumsitmundomiiarsassdussdifsiemstiumsdmiomiidu nsedu uay
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asvasIfuazasnNTINileseIanssAfuUsT NI RURen sy
2. $areusuuslunsiduaiadaly
2.1 msfnwasiUieuiisunagnsnmsdessvemssadmilnatunssansdlesdurily
IneuazsaUswe Wiossygauda 9aoou uasiumainunsdemsemsdeditvszavinmnniu
2.2 Anwrindedsnuesulatiidvinadonisfnduleasnzuumdswesszrwuogdls
TnoimznquiiiavBidendsnsausn wasdlidodnuooulovifundn
2.3 WivusuUssans nmassinannasumige W TikTok, Facebook, Twitter (X)
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