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Abstract

The purpose of this research article is to study the residential
consumption logic of advertising images in online media. It is a qualitative
research. Study from a sample of residential advertising images. Published in
online media in 2011-2019 from 10 real estate developers in Thailand that are
famous and have received brand credibility. The data was analyzed by using
content analysis approaches. Residential advertisements for houses, townhomes,
and condominiums Consumption logic is presented through text and illustrations,
namely 1) The logic of use value presentation of residential properties to live in
Rest and cover the body. 2) The logic of exchange value. It is an actual exchange
based on economic principles between buyers and sellers of residential projects.
3) The logic of symbolic exchange value. It is an exchange of imagination and
feelings between buyers and sellers through advertising. 4) The logic of sign value.
It defines the quality and standard of products that are different from other
products that are more valuable than just living. It's a form of social relationship.
Caused by creating meaning and value for the product by linking the relationship
between the product and the consumer. However, in the residential
advertisements, the logic of consumption is used in a combination. The
advertising content will focus on the strength of the residential project. Including
the identity and credibility of the real estate developer brand. In the
advertisement of the housing the trade-off consumer logic takes place when
housing becomes a commodity in the market system. Then, when housing as a
commodity enters the advertising process. The residence also has the logic of
sign value and the logic of symbolic exchange value.

Keywords: Logics of Consumer, Residence, Signification, Online Advertising
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