179
15ATHIANAIERS AL TSI ) U 7 adun 12 (Fuanau 2566)

LS

UNANNITY

nagnsn1saeansuazuuInIglunsdesiun1naingavsneUaienig

nsvieadieaBununsedredstiy nsdidnen swnorne Saidiade sl
COMMUNICATION STRATEGIES AND DESTINATION MARKETING APPROACHES FOR
SUSTAINABLE AGRICULTURAL TOURISM: A CASE STUDY OF FANG DISTRICT,
CHIANG MAI PROVINCE

it Augnssa, 55RS usaiiie

Noppawat Chimsuwan’, Teerati Banterng

AMEINAAEASLAZUIANTTUNITIANTS aandudafianmuusmsaans njamwamuas Usendlve
Graduate School of Communication Arts and Management Innovation, National Institute of Development Administration,
Bangkok, Thailand

“Corresponding author E-mail: c.noppawat519@gmail.com

UNANYD

U‘mmmﬁjﬁi’mqﬂssmﬁﬁaﬁﬂwmaqmﬁ‘ms%mﬂumﬁmLa'%umsmmmwmwammq 13
viouedsnsineasvesaudiluiiuiisinedns Smindeoddug AnwsunuuiauenNIInaIn ANy
Uanemsnisvieafiendsmsinensvesaudalufiuiisinedns Swindedu iolimsiu Sefeldiuiou
Tunswamnnsviosiisnsgedduluiuiisinors Swmiadednl wasie@unuimie lunmsiaun wes

ada o a

dUETUNINA1NANIIEUAIENIINTVIRLNEUTINTNYAT Meseleuididednunmuaiiaue

aa & v ‘:4' Y o ¢ Y] ¢ A ] ada v & o ¢
UﬁﬂqﬁLﬂUﬂ@%amﬂigﬂ@UﬂrJﬂ N1TFUNTY ATFINHAATITULLUUNFAIUTIN 'Jﬁ'ﬂf\]ﬁlaaﬁﬂﬂllaau‘lau e

a

msideidaenasandlideyadidglaun 1nunsns 4 au $1519nnsiiAITeaiUNMIBAR BT
manuasludmia@edl 4 au fUsznounsaniuivieafivaBsnmainunsegiedsdu 2 au uignauay
fusenounsissusunamiionsuuu way dnviesiisrfiineviesiisndenininunsnigluiiuiisnnonis
5 AU TaTsAuIuIY 16 au tneiufins@nwldun sunods Swiadedl infesfion1siduldun
YAADUFUN WAL UUTLATIEIMENSAUNTEIAEN dunwalianigngy wag Social Listening Tools
iiodiaszsinnudesnisvesiusinalu social media nansidenuitaiududesimunlugaiuinuns
Sunsdiiolfiinduaniuiidanisinunsededsdundeusiseanuuud sgnadianislualudae
anndnonssuvessnednuazfanssumsieniisrnelumuinvenividosdudaldfiddinves
inwasnsuananiidesdearsnisnatadeifleduieliiiuisnuasuluusiazgg dsdmisa
drmnigu Ween Audfidaunanseiiu Tiktok uas fidydn1an13uIL Facebook way Line Official iiie
sesfunsdeans 2 meflagviliiAemsuanidsuteyasevinsanudy wag dnvieadien

AdARY: ﬂaqwémﬁﬁamimsmmm, nsvieailendannsegedediy, aaudy, snens

" Received 12 December 2023; Revised 27 December 2023; Accepted 30 December 2023


mailto:c.noppawat519@gmail.com

180

~e{ts

Journal of Social Science and Cultural Vol.7 No.12 (December 2023)
Abstract

The purpose of this research is to examine communication strategies for promoting
agritourism in Fang District, Chiang Mai Province. The study focuses on analyzing marketing
presentation formats, highlighting the comparative advantages of Fang District, and providing
developmental guidelines for sustainable agritourism marketing in the region. The research
methodology employs qualitative approaches such as interviews, participatory observations, and
document analysis involving key informants, including four local farmers, four government officials
involved in agritourism, two sustainable agritourism business owners, the president of the
Northern Upper Region Hotel Association, and five tourists who have experienced agritourism in
Fang District, totaling 16 participants. The study area is Fang District, Chiang Mai Province, and the
research tools include structured in-depth interviews, group-specific interviews, and social
listening tools. The study concludes that the transformation of orchards into sustainable organic
farms, coupled with unique architectural designs, plays a pivotal role in attracting tourists.
Effective online communication through platforms like TikTok, Facebook, and Line Official is
essential for reaching a broader audience. Creating an online presence not only facilitates
marketing but also establishes a platform for continuous information exchange between orchard
owners and tourists.
Keywords: Marketing Communication Strategy, Sustainable Agricultural Tourism, Orange Orchard,
Fang District
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