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Abstract
This article is part of an activity—namely, ‘designing community product merchandise to

promote community product merchandise’ —which, in turn, is part of a research project titled
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‘Developing Wat Phra Rup Temple into a Center of Learning and Creative Economy.’ In this
activity, the author applies the knowledge gained from previous projects conducted during the

tand 2" years to the designing process. The objective is to synthesize knowledge from research
and apply it to designing patterns on souvenir products to promote tourism at Wat Phra Rup
Museum. The designing concepts learned from previous projects are applied to the creation of
souvenir products. The selection of the patterns using a focus group method discussion between
four related parties: the authors, the abbot, the board of directors of Wat Phra Rup Temple, and
10 community representatives through purposive sampling. These parties jointly concluded that
the patterns must represent unique characteristics of Wat Phra Rup Temple to make their
souvenirs more distinctive. The patterns include a masterpiece of antiques displayed in Wat Phra
Rup Museum—the Wooden Buddha’s Footprint made with the Lai Phra Tan Vajrasana
(Enlightenment Throne of the Buddha) pattern, symbolizing the moment of Enlightenment when
Gautama Buddha became enlightened. Another selected pattern is Lai Phra Mae Thorani Beep
Muai Pom (Mother Earth Goddess Wringing Waters out of her hair), Images of various animals are
also used in the designs to complement the main vistas, the history of Buddha during the episode
of his encounter with, and triumphant of, the devils, such as the images of elephant, horse bird,
and turtle. The prototype souvenirs that will be sold in Wat Phra Rup Museum can be divided
into 3 types: cloth bag, keychain, and paper cup sleeves. Regarding the author’s effort to impart
souvenir designs and knowledge to the temple and the local community, the results indicated
satisfaction among the people. They recognized the practical use of these products and realized
that these souvenir products could help promote Wat Phra Rup Museum as a New Center of
Tourism in Suphanburi Province.

Keywords: Designing, Souvenir Products, Wat Phra Rup Museum, Suphanburi Tourism
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