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Abstract
Thai government has set policy for promote tourism Thailand with Thai Charming to

present activities that meet the interests and revisiting of Chinese tourists according to the
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concept of “5 Must Dos” consist of 1) Must Eat enjoy local food, 2) Must See lakaleidoscope
culture, 3) Must Seek seek unseen places to visit, 4) Must Buy precious crafts worth buying deposit,
and 5) Must Beat ultimate sports challenge. This academic article aims to study guidelines for
promote revisiting in Thailand of Chinese tourists by reviewed related documents, concepts,
theories, and research. The study can use the information presented to develop the economic
growth of Thailand in the future. The study found that the guidelines for promote revisiting in
Thailand of Chinese tourists were 1) Paying attention and getting to know each group of Chinese
tourists. 2) Expanding flights and present premium service. Attractions offer unique experiences
for revisiting. 3) Promote on Chinese social media. 4) The hotel business present innovation
service. Thai tourism industry must develop good products and service and consistent with the
demand of tourist and creative souvenirs with a Thai identity for sustainability. 5) Create faimess in
prices for Chinese tourists. 6) The government sector should upgrade infrastructure. All sectors
involved in tourism must work together to be good hosts and building confidence among tourists
in terms of image, and 7) Tour Agency in Thailand must offer a variety of travel styles. Transportation
tourism business must prepare many types of car services for tourist. Restaurants support China's
payment system and food delivery services.

Keywords: Guidelines for Promote, Revisiting, Chinese Tourists, Image, Thainess
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