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Abstract

This research aimed to 1) Study the marketing strategies and loyalty strategies, and 2) Develop
the marketing strategies of Bang Bo gourami products in Samut Prakan Province. This research was
amixed-method research. Qualitative research was conducted by interviewing 17 gourami producers
and traders with at least 3 years of experience in the profession. The researcher created a semi-
structured in-depth interview form and quantitative research by creating a questionnaire for the
target group of working-age people aged 20-60 who had consumed gourami living in Bangkok and
its vicinity. The sample size was 400 people. The statistical analysis used percentages, means, and
correlations. The research results found that the entrepreneurs used the marketing strategy of
dried gourami as normal fish and fragrant fish and selected according to the size of the gourami.
The packaging used brown paper bags and put them in clear zip-lock bags. There was no brand
of the product itself. The price was based on the size of the fish. The cost was half of the income.
The distribution channels were both in-store and online. The marketing promotion used quantity
discounts. Free shipping was provided online. The loyalty strategy used to produce good quality
products with good taste, standard scales, sufficient products to meet demand, and lacked
continuous marketing development. The factors of consumer online purchasing decision found
that customer satisfaction had an average of 4.39, customer experience had an average of 4.38,
and brand loyalty had an average of 4.33, respectively. The hypothesis testing of gender, age,
education, occupation, and income had a relationship with customer experience, customer
satisfaction, and brand loyalty with statistical significance at 0.05.

Keywords: Developing The Marketing Potential, Bangbo Snakeskin Gourami Product, Samut Prakan

Province, Loyalty Strategies
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