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Abstract

The purposes of this research article are to 1) study the problem of ventilation fans in the
company's households. B.O. Intelligence Co., Ltd. 2) study the needs of household ventilation fans
and 3) study the marketing mix for ventilation fans. It is a combined method research. The research
tools used were questionnaires and interviews. The sample group in the quantitative research is
household customers. and customers in the commercial and office building group, 286 people,
who provided important information in the qualitative research from specific selection, 17 people.
Data analysis used mean statistics. standard deviation and analyze content The results of the
research found that 1) The problem of ventilation fans in households with fan installation is
complicated. Requires expert technicians with knowledge and skills. Installation takes a long time.
Some types of fans use high amounts of electricity. causing increased cost burden Therefore,
there is a need to develop technology or guidelines that are easy to install. Save energy and more
suitable for the area 2) Ventilation fan problems include large size, heavy weight, loud noise, and
design characteristics. Consumes electricity. Difficult to install. Requires expert technicians to install.
Overall it is at the highest level (X = 4.58, S.D. = 0.645) 3) The demand for ventilation fans includes
compact size. Energy saving, low noise, good air suction volume. Consumes little electricity, beautiful
colors and good design. Overall it is at the highest level (X = 4.66, S.D. = 0.528) 4) The marketing mix
for ventilation fans consists of products, prices, distribution channels. Marketing promotion, personnel,
physical characteristics, and processes are overall at the highest level (X = 4.79, S.D. = 0.469)
Keywords: Marketing Mix, Household Ventilation Fans, B.O. Intelligence Company Limited
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