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Abstract

This research aimed to analyze the factors capable of discriminating Thai tourists’ intention
to engage in gastronomy tourism in Thailand. A quantitative research design was employed, with a target
population comprising Thai tourists who had previously participated in cultural or food-related tourism.
Data were collected from 1,800 tourists across 17 provinces using a questionnaire and purposive
sampling method. Data were analyzed using mean, standard deviation, and Discriminant Analysis.
The findings revealed that, overall, motivational factors yielded the highest mean score (X =3.88,
S.D. = .543), followed by lifestyle (X = 3.85, S.D. = .608). Furthermore, Thai tourists with a deliberate
intention to engage in gastronomy tourism scored significantly higher on travel motivation, personality
traits, and lifestyle dimensions than those without such intention. The discriminant analysis
indicated that the classification of Thai tourists into intentional and non-intentional gastronomy
tourists was primarily determined by cultural motivation, novelty and excitement motivation,
interpersonal motivation, and related factors. The model achieved an overall classification
accuracy of 78.28%, with a prediction accuracy of 82.60% for intentional gastronomy tourists
and 72.50% for non-intentional tourists. The model explained 60.30% of the variance in gastronomy
tourism intention. Group centroids for intentional and non-intentional gastronomy tourists were .652
and -.879, respectively. Based on these findings, it is recommended that tourism operators and
relevant organizations develop differentiated marketing strategies for both tourist groups.
For intentional gastronomy tourists, marketing communications should emphasize cultural
identity, health-conscious offerings, and experiential activities. For non-intentional tourists, on-site
stimuli - such as food events and digital media engagement - should be implemented.

Keywords: Thai Tourist Intention, Gastronomy Tourism, Role of Motivation, Personality, Lifestyle
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Anade (Ardrudoauuinnsgiw)
Aaus lail&aclaidien Alaifien
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nautinvieafiersmilnedlaildddlanifiemniuls aenndestuaiaisvesnds (Group Centroid) vaandg
ineaiisalneiidslasniisafianadowintu 652 sesasuidunguiinveaiisdlnedlallddslauiiien
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Function Eigenvalues Canonical Wilks’ Lambda
. X p-value
) Correlation (Rc) A)
1 572 .603 .636* .811.421 .000

* QldAgyneadaszau .01
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A1399 4 HANIINAADUAIILUANANTENINNGY bavduUseanslasaasnsvasmiklsdniun

o,

Wilks’ Lambda Fuusedns
Auds F p-value

N Taseasng
1. usagelamuinusssu (CUL) 782 501.144* .000 748
2. ussgdlasurnuuanlyaiuazansfugiy (EX0) 819 396.608* 000 716
3. usedladuanuduiussenineyana (REL) 812 415.919% 000 698
4. useslasnudszamdusda (SEN) 815 407.301* 000 694
5. wssslasuanuiviasieavnIn (WOR) 817 402.467* .000 683
6. AUNEI NSt (FEA) 973 49.907* .000 636
7. MIuEANURaINaIY (REV) 784 496.215* .000 629
8. fAanssu (ACT) 773 527.742* .000 .625
9. anuaula (INT) .58 575.334% .000 621
10. AuARATIY (OPI) .790 479.365* .000 .220

N o Y aad

* IdudRynananszau .01
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Anufadogunweneiy wenanni SFudnunsyainain fuaundrensivsiuasdunisuaisn

= v

ANuraINuafestiusmdadsusuunsanlugiaduianssy anuaulawazdinufAniuneaiy
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mMsvieadlendsemsinatuesnsditedfynisadffisesdu .01
dlofiansananuanisiassiduuszanslaseadis (Structure Matrix) wie Discriminant Loading
wui ussgslasnudmusssa (748) anunsnduunnguiinvieadienldfign sesaamn loun ussgslasny
auvanlyiuazaamugiy (716) ussgdlasnumudiiusszrinsyana (698) ussgslasuuszamaniia
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A15199 5 wansvadeumdulszansvesaunissiwun (Classification Function Coefficients)
Anduuszans

fauds lailgadlaien welaiien

(n =199) (n =161)
1. usegelarnudausssu (CUL) 3.066 3511
2. ussgdlashuanuuvanlysiuazanufiugiu (EX0) 3.147 1.506
3. usegslasnuanuduiusseninsyana (REL) 295 470
4. ussgslasnuszanndua (SEN) 3.530 3.791
5. w3939laRuANiIaseaunIw (WOR) 3.857 4.246
6. AUNAIDNTINA (FEA) 2.498 2.405
7. MSEmANUMaINany (REV) 539 989
8. NaNgsu (ACT) 2.461 3.090
9. Armaula (INT) 206 764
10. AUAALTU (OPI) 3.762 4.432

AAdii (Constant) -38.896 -52.333

915197 5 gldaunisuiengy 2 aunnsiiasnsadiluneinsainuie (Case) Imasdaliieg
lunqule Ae
nawit 1 ngulailédilasniilen
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