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Abstract

This research aimed to conduct a confirmatory factor analysis of the measurement model
of factors influencing tourists’ revisit intention to innovative community-based tourism destinations
in Southern Thailand. A quantitative research approach was employed, and data were collected
through questionnaires from 500 tourists visiting innovative tourism communities. The population
consisted of tourists traveling to innovative community-based tourism destinations. Probability
sampling was applied, and the samples were selected using a lottery sampling technique. The reliability
coefficient of the questionnaire was 0.928. Data were analyzed using confirmatory factor analysis (CFA).
The findings revealed that the measurement model of factors influencing tourists’ revisit intention
to innovative community-based tourism destinations in Southern Thailand was consistent with
the empirical data. The goodness-of-fit indices indicated an acceptable model fit: X2 (128, N = 500)
= 241.05, p = .13, X?/df = 1.88, CFl = .99, TLI = .98, RMSEA = .04, and SRMR = .05. The indicators
of the latent variable Revisit Intention showed a standardized factor loading of 0.70. The latent
variable Tourist Happiness had a standardized factor loading of 0.71. The latent variable Perceived
Value showed a standardized factor loading of 0.74. The latent variable Customer Relationship
Management demonstrated a standardized factor loading of 0.92. The latent variable Corporate
Social Responsibility had a standardized factor loading of 0.81. The latent variable Technology
Perception exhibited a standardized factor loading of 0.87, while the latent variable Tourism
Experience had a standardized factor loading of 0.81. All indicators were statistically significant at
the .01 level, and all standardized factor loadings (N) were greater than 0.50, indicating that the
observed variables were able to effectively measure the latent variables.The results suggest that
all seven components can be utilized as indicators for measuring the success of innovative
community-based tourism destinations in Southern Thailand.
Keywords: Confirmatory Factor Analysis, Repeated Tourism, Nawatwithi Community, Community-

Bases Tourism, Intention
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