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Abstract

This study aimed to: 1) Examine the relationships among service entrepreneurship, government
support, research and development, service innovation capability, and the business performance of
wellness spa businesses in Bangkok; 2) Investigate the mediating role of service innovation capability;
and 3) Explain the quantitative findings through qualitative inquiry. An explanatory sequential
mixed-methods design was employed. Quantitative data were collected from 400 customers of
wellness spa businesses in Bangkok and analyzed using Structural Equation Modeling (SEM). Qualitative
data were obtained through in-depth interviews with 30 entrepreneurs, managers, and industry experts.
The results indicated that the proposed model demonstrated a good fit with the empirical data
(X2/df = 1.278, CFl = .992, TLI = .989, RMSEA = .026, RMR = .037) and explained 59.60% of the
variance in business performance. Service entrepreneurship, government support, and research
and development exerted positive effects on both business performance and service innovation
capability. In addition, service innovation capability had a significant positive effect on business
performance. However, the Bias-Corrected Bootstrapping procedure based on 5,000 resamples
did not provide sufficient empirical evidence to support the mediating role of service innovation
capability. The qualitative findings further revealed that strengthening service entrepreneurship,
promoting research and development, enhancing service innovation, and integrating Thai identity
into service design collectively contribute to improving business performance and the competitive
capability of wellness spa businesses.
Keywords: Service Entrepreneurship, Service Innovation, Business Performance, Research and

Development, Wellness Spa Business
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9g3331119 0.844 - 0.894 YauzfimITIvaRUANLATIswundulUn sl TasAnsnfiaesues AVE

a

Ve nRIwUsUEIgenIIAduUsEANSanduiusseninsiauysuaedu uanantl wuudasadalaseaing
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A151991 2 NANISVIAABUBVIBNANIINTIUDIUUUTNADUTILATIAS (Direct Effects)

ANNAFIY AUFUNUS B S.E. CR. P NANSNAHDUY
H1 SE —> BP 220 089 3.046 002 avfuayuauRgIu
H2 SE —> SIC 231 103 2615 009 atfuayuaNL R
H3 GS — BP 176 096 2.383 017 AtuaYUaNNRFIY
Ha GS — SIC 179 109 2.021 043 atfuayuaNL R

e a1 B ilueduuszanddvswaninsgiu (Standardized Regression Weights)
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A9 2 HANISNAABUBYNTNANIINSIVBILUUT1aDBTILATIAS (Direct Effects) (510)

FUNAFIY AUFUNUS B S.E. C.R. P NAN1INAGHDY
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vinewie: A1 B iluanduuszavsdviswaninsgiu (Standardized Regression Weights)
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NP9 2 WU aniRgiu HL-HT ESunsatfuayunndesad sy intiun Tnpandudsyans
dunsiifiemaduuanuagiifoddgmaadafisedu .05 anuiduduszneunsuinisiiavninadauinse
Han1sLiuUYedgsna (B = 220, p = .002) waganuausanauInngsun1susnis (B = 231, p = .009)
wlgugiagnsatiuayuaInAasTiidnsnaduindenanisaniuiuresssia (B = 176, p = .017) uaz
AMUEILTaNIUIRnTIunTUInIg (B = 179, p = .043) YeufinsITona RS nsnaduande
ANNEsaSUIRnssuMsusMs (B = 295, p = .025) WATHAN AU UYRITINT B = 276, p = 012)
wenani AUAUITONIUIRNTTUNITUSNISAENENATIUINAONANITANTUUYRITIND (B = .307,
p < .001) mamﬁmeﬁé’qﬂai’nLLamsLﬁLﬁu'jwﬂa%’sJL%qmLmﬁgﬁﬁwmwﬁﬁfymmamis‘hLﬁumusuaq
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Service
Entrepreneurship
(SE)

Business
Performance

G

w
e

Government
Support
(GS)

GS3 0.31***

Service Innovation
Capability

R
R

Research and
Development
(RD)

o

3 (2]
@[ g

Chi-square = 168.695, df = 132, p-value = .017, Chi-square/df = 1.278,
CFl =.992 | TLI =.989 | NFl =.966 | GFI =.962 | RMSEA = .026 | SRMR = .033

* p<.05 *p<.0l e <001

Note: Standardized path coefficients are presented.

AA 1 wuudaesaunsiasaiandeueduUseAnsiduniwnggu
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NTNQUILEAIRN 2 NANTIATILNBVENAN190UMETT Bias-Corrected Bootstrapping 31134
5,000 §79E19 WAAIFINITNTN 3

A5 3 NANISIATIZNDNSNANIID DY

- N Direct Indirect Total 95% p-
HUNAFIU LEUNIY NAN1INAFIU
Effect Effect Effect BC-CI value
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H10 RD—SIC—BP 276 090 366 (-957,1.011) 373 Tylauayu
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