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Abstract

This research article aims to 1) Compare the purchasing decisions regarding beverages at Aram
Coffee Shop within Wat Phrasirattana Mahathat Woramahawihan, Phitsanulok Province, based on personal
characteristics. and 2) Study the marketing mix factors influencing consumers’ beverage purchasing
decisions in the area of Wat Phrasirattana Mahathat Woramahawihan. A questionnaire was used
as the research instrument. The sample consisted of 400 customers of Aram Coffee Shop, selected
using a convenience sampling method. Data were analyzed using descriptive statistics (percentage,
mean, and standard deviation) and inferential statistics (One-way ANOVA and correlation analysis) via a
statistical software package. The results revealed that 1) The majority of respondents were male (222),
aged 41 - 60 years (217), had a monthly income of 10,000 - 20,000 Baht (193), held a bachelor’s
degree (284), were private-sector employees (99), were single (151), visited the shop 1 - 2 times
per week (250), spent an average of 101 - 150 Baht per visit (136), and used the venue for meetings
(157) and 2) regarding the overall beverage purchasing decisions of consumers in the area of Wat
Phrasirattana Mahathat Woramahawihan when classified by personal characteristics and the type
of coffee shop usage statistically significant at the .01 level. and 3) Marketing mix factors specifically
Process and Physical Evidence influenced consumers’ decisions to purchase beverages in the area
of Wat Phrasirattana Mahathat Woramahawihan. Overall, the influence was statistically significant
at the .01 level, with Beta coefficients of .667 for Physical Evidence and .212 for Process.

Keywords: Marketing Mix, Purchasing Decision, Coffee Shop, Wat Phrasirattana Mahathat Woramahawihan
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