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ABSTRACT

The objectives of this research article were to (1) study the market mix factors affecting the confidence
in using the mobile banking application and (2) study the factors related to technology adoption and other factors
affecting the mobile banking application. Trust in using the mobile banking application service. In this research,
questionnaires were used to collect data. Which is information in quantitative research the sample was 400 people
who used financial services via mobile banking applications K PLUS, Bualuang m Banking, and KMA Krungsri
Mobile App. The statistics were analyzed by a distribution of frequency, percentage, mean, and standard deviation
and using multiple regression analysis.

The result of the study found that: Marketing mix factors: It was found that marketing promotion affects
the confidence of users of mobile banking applications. Service quality is at the highest level. When consumers
receive more stories about distribution channels or receive news about the service. It will increase consumer
confidence in using mobile banking applications to 32.60%.

Technology Adoption factors: Confidence in using the mobile banking application of the use system
quality at the highest level as consumers become more aware of the benefits of using This will make consumers

more confident in using mobile banking applications to 100%.

Keywords: Confidence, Mobile Banking, Marketing Mix
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a. Dependent Variable: (?ﬁuqmmwszuu
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a. Dependent Variable: ﬁﬂuqmmwﬁaga
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